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Dear Readers,

As the Lunar New Year is f inally upon us, I would like to 
open this month’s issue by wishing all Business Tianjin 
readers and contributors great fortune and prosperity in 
the auspicious Year of the Monkey. 

In this month’s issue we continue to focus on important 
global issues and events that will certainly set the scene for 
business and economy in China and beyond. Our economy 
report analyses last month’s G20 Summit held in Shanghai, 
looking at the implications and inf luence China and its 
future f inancial policies will  have on the international 
stage.

Our  March  Feature  Stor y  casts  i t s  gaze  towards  t he 
United States and the presidentia l  race.  As the world 
media remains fascinated by the rise of  Donald Trump’s 
popu lar i t y,  w i l l  i t  be  enoug h  to  t r ump his  pol i t ica l 
competitors? Our experts examine the possibilities the US 
presidential race frontrunners pose for US-China relations 
and take a forward look at the impact whatever future US 
leader might have on the Chinese economy. 

Returning focus back to the Middle Kingdom, it is clear 
that there is an array of pertinent issues across the board 
that we feel readers must pay attention to. We present the 
insights of  leading f igures in wind energy in our Cover 
Story, as well as the property investment sentiments of 
second tier  Chinese cities in our Real  Estate Column. 
For those looking to f ind out more about one of  China’s 
seemingly recession-proof industries, readers need not look 
any further than the insights of our Last Word column.

As always, we would like to thank our readers for your 
continued loyal  readership. Remember, for up-to-date 
business news in China and overseas, be sure to visit our 
website www.businesstianjin.com

Yours sincerely,
Mary Smith

Managing Editor | Business Tianjin Magazine
managingeditor@businesstianjn.com
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FINANCE

Hackers Break into More than 
20 Million Accounts on China’s 
Largest Marketplace

The security of one of China’s largest 
web companies was compromised last 
year. Hackers managed to gain access 
to more than 20 million user accounts 
on Taobao. The website’s owner -- 
the world’s largest e-commerce firm 
Alibaba -- said the company recognised 
the attack and blocked the majority of 
log-in attempts, before reporting it to 
the proper authorities. It did not reveal 
how much information was leaked.

China to Invest 700 billion CNY in 
Rural Power Grid

China will invest more than 700 
billion CNY in a new round of rural 
electric power grid upgrades. The 
project will prioritise destitute areas, 
old revolutionary bases and western 
regions, addressing problems like 
substandard voltage and insufficient 
power supply. The government will 
push for full power supply coverage 
for motor-pumped well facilities in 
low-lying villages, and improve the 
grid to meet farmers’ fresh power 
demands in product processing and 
e-commerce.

Tianjin News

Tianjin Airlines to Open Four New 
International Routes in June

Hainan Airlines’ subsidiary Tianjin 
Airlines will open four new long-haul 
routes in June as it accelerates the 
pace of its international expansion. 
In November 2015, the carrier 
secured approval from the Civil 
Aviation Administration of China 
(CAAC) to open a 4X-weekly 
Chongqing-Tianjin-Vancouver 
route. According to the CAAC, the 
other three routes are: twice-weekly 
Tianjin-Chongqing-London and 
weekly Tianjin-Moscow and 
Chongqing-Moscow.

Innovation Port Opens in Tianjin

A new innovation port, aimed at 
attracting domestic and international 
enterprises, was inaugurated in the 
tallest building of Tianjin’s Binhai 
New Area on January 28th. The port -- 
jointly built by Tianjin’s Binhai hi-tech 
industrial development area, Beijing’s 
Zhongguancun Science Park and the 
Hanhai Investment & Management 
Group -- is based at the Tianjin 117 
Goldin Finance Center.

Biz Briefs 

Vehicles Damaged in Tianjin 
Blasts Sold at Auction

More than 500 vehicles damaged in 
the massive explosions at the Port 
of Tianjin last August were put up 
for auction in Tianjin and Qingdao. 
According to reports in several media 
outlets, 150 Jeep Grand Cherokees 
and Wranglers went on sale in the 
Shandong coastal city on January 
19th by an after-sales and wrecked car 
auction company called Tengxincar.

Tianjin Tianhai Buys Tech 
Distributor Ingram Micro for $6 
billion

Tech distributor Ingram Micro will 
be acquired by a unit of Chinese 
conglomerate HNA Group. In a 
statement, Ingram said Tianjin Tianhai 
Investment Company will pay $38.90 
a share, or $6 billion, for the company. 
Ingram plans to remain based in 
Irvine, Calif. as a subsidiary of Tianjin 
Tianhai. For Ingram shareholders, the 
main takeaway is that they are getting 
a 39 percent premium over Ingram’s 
closing price.

Business Tianjin / March 2016

◄ A Revisionist Perspective 
on China-US Relations in a 
Post Obama World

Even for the most politically apathetic 
people amongst us it has been incredibly 
difficult to miss out on the latest twists 
and turns going on in the latest U.S. 
presidential election process. It goes 
without saying that the vast majority of 
highlight reel footage is focused on one 
particular larger than life Republican 
candidate. Whether you love him or 
hate him, Donald Trump – who is also 
affectionately referred to by his fans as 
‘The Donald’ or ‘The Trump’ – is without 
a shadow of a doubt the most exciting, 
intriguing and downright unpredictable 
person to throw their hat in the ring for a 
long time.
See Page 12

◄ Pioneering Leadership
Discussing Wind Energy with 
Martin Kjærbo, 
G e n e r a l  M a n a g e r  o f 
Vestas  Wind Te chnolog y 
Manufacturing C omplex, 
TEDA

Following the Climate Change 
Conference in Paris late last year, 
Business Tianjin thought it fitting to 
investigate the renewable energy 
sector in Tianjin, so we spoke with 
Martin Kjærbo, General Manager of 
Vestas Wind Technology Manufacturing 
Complex in TEDA. The Vestas factory 
in TEDA was built in 2005, and is the 
world’s largest manufacturing complex 
for wind turbines.
See Page 16

◄ 5 Ways the Internet of 
Things will Affect Marketing
The Internet of Things (IoT) may sound 
a bit “science fictiony” that won’t arrive 
for another decade when in reality, it’s a 
technological revolution that is beginning 
to impact everything we do today. It is a 
gigantic wave of new possibilities that is 
about to alter the face of commerce and 
technology as we know it! 
See Page 28
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TELECOMS

Smartphone Market Sees Tepid 
Growth 

Global vendors shipped 427.6 million 
smart phones to the Chinese mainland 
in 2015, representing a disappointing 
2% year-on-year growth. Controlling 
more than a 15% market share last year, 
Beijing-based handset-maker Xiaomi 
edged out rival Huawei Technologies 
to claim the top spot, said the report, 
released by industry consultan Canalys. 
Shenzhen-based Huawei recorded a 
14.7% market share while Apple -- at 
No. 3 -- had 12.5%. As local vendors 
consolidated their dominance of the 
market, Apple and South Korean giant 
Samsung were the only surviving 
overseas majors.

Ericsson Reports Rising Income, 
Vocywing to Build 5G Leadership

Telecommunications giant Ericsson 
beats market expectations in 2015, with 
rising revenues in newly developed 
business lines, and stable income 
streams from patents licensing deals. 
Hans Vestberg, chief executive officer 
and president of Ericsson, told reporters 
in Sweden : “Our focus in 2016 will 
be put on the core business, targeted 
growth areas and cost and efficiency 
program. While market conditions 
remain challenging in parts of the 
world, Ericsson will work to capture 
business opportunities as more markets 
shift to 4G. At the same time Ericsson 
will work to extend our technology 
leadership in the emerging 5G market.”

Toymakers aim to Capitalize on 
China’s Two-Child Policy

CStarting this year, couples are 
allowed to have two children. For 
certain industries, the math is simple: 
more babies equal more business. 
Take toys for example: there was huge 
optimism at the recent Hong Kong 
Toys and Games Fair, which matches 
up manufacturers and distributors with 
buyers from around the globe. It’s the 
biggest event of its kind in Asia and 
the second biggest worldwide. The 
fair’s organiser, the Hong Kong Trade 
Development Council, says China’s 
new policy means there will be an 
additional 2.4 million babies born 
every year.

China’s Central Bank Says No 
Basis for Continued Yuan Slide

China’s central bank governor has said 
there was no basis for the continued 
depreciation of the yuan as the balance 
of payments is good, capital outflows 
are normal and the exchange rate is 
basically stable against a basket of 
currencies. Zhou Xiaochuan dismissed 
speculation that China planned to 
tighten capital controls, and said 
there was no need to worry about a 
short-term decline in foreign-exchange 
reserves, adding that the country had 
ample holdings for payments and to 
defend stability.

Biz Briefs 

Baidu Gets $2.25bn Offer for its 
80.5% Stake in Online Video 
Giant iQiyi

Chinese Internet giant Baidu has said 
it has received a non-binding takeover 
offer for its stake in online video giant 
iQiyi. The offer was announced by 
Robin Yanhong Li, chairman and CEO 
of Baidu, and Gong Yu, CEO of iQiyi. 
The offer was for an acquisition of the 
outstanding shares of iQiyi, owned 
by Baidu, in a non-binding proposal, 
according to the firm. Baidu currently 
owns an 80.5 percent stake in iQiyi, 
meaning it would get $2.25 billion if 
the deal is finalised.

Chicago Stock Exchange to be 
Sold to a Chinese Group

The Chicago Stock Exchange 
announced on its website Friday that it 
has entered into a definitive agreement 
to be acquired by an investor group led 
by Chongqing Casin Enterprise Group. 
The Board of Directors of Chicago 
Stock Exchange has unanimously 
approved the transaction, the 
announcement said. But it still needs to 
get regulatory approval, and the final 
acquisition is expected to close in the 
second half of 2016.

LAW & POLICY
State Council Approves Draft 
Regulations for Social Security 
Fund

China’s State Council has approved 
a draft of national social security 
fund regulations. “The national social 
security fund is mainly financed 
by the central government budget, 
state-owned capital and the fund’s 
investment income,” said a statement 
issued after an executive meeting of 
the State Council chaired by Premier 
Li Keqiang. The fund supplements and 
regulates social security expenditures 
including pension insurances.

New Guideline Describes 
Responsibilities regarding 
Left-Behind Children

The State Council, China’s Cabinet, has 
released a guideline for the protection 
of left-behind children -- those whose 
parents work away from home -- 
delineating the various responsibilities 
of parents, government and society. 
The guideline, signed by Premier Li 
Keqiang, states that local governments 
and village committees should keep 
themselves well-informed about the 
situation of left-behind children within 
their jurisdiction and ensure they are 
properly taken care of, while parents’ 
primary responsibilities are also 
stressed.

Biz Briefs 

GENERAL

Amazon Expands Logistics 
Operations in China

Amazon is aggressively expanding its 
logistics operations in China as part of 
a broader effort to control the rising 
costs of shipping billions of packages. 
Its plans in China, outlined in filings, 
include handling cargo and customs for 
goods headed to ports in Japan, Europe 
and the United States. Some analysts 
believe the move could allow Amazon 
to offer shipping services to other 
companies, eventually competing with 
the likes of United Parcel Service and 
DHL Worldwide Express BV.

Uber to Build Offline Stations in 
China to Match Passengers with 
Drivers

Travis Kalanick, CEO of Uber 
Technologies, said the US car-hailing 
platform will build offline stations in 
China to help match passengers with 
drivers. Speaking at an innovation 
conference in Beijing, Kalanick said 
the first offline station is already 
operational in Beijing and more will be 
built in 2016 to help passengers quickly 
meet drivers in China’s complex urban 
environments.

CHINA IN THE WORLD

Four Miners Rescued In 
Shandong After Being Trapped 
Underground For 36 Days

Four miners trapped underground for 
36 days in a collapsed gypsum mine 
in Shandong province were rescued in 
what has been hailed as a “miracle”. 
The final operation to save the men 
-- trapped more than 200 metres (660 
feet) underground -- took two hours as 
they were hauled up to the surface one 
by one in a rescue “capsule”.

China’s Border Region on Zika 
Alert

Southwest China’s border province 
of Yunnan is on high alert for Zika, 
where medical personnel are providing 
24-hour laboratory tests for the virus. A 
34-year-old male from Ganxian county 
o f  J i angx i  Prov ince ,  had  showed 
symptoms of  fever,  headache and 
dizziness on January 28th in Venezuela, 
before returning to  his  hometown 
on February 5th via Hong Kong and 
Shenzhen. He has been treated in a 
hospital in Ganxian since February 6th 
and is now recovering.
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China Plans More Gravitational 
Wave Research

China’s domestic gravitational wave 
research project “Tianqin” -- at 
Sun Yat-sen University -- has been 
awaiting government approval since 
July, according to Li Miao, dean of 
the University’s institute of astronomy 
and space science in south China’s 
Guangdong Province. At an estimated 
cost of 15 billion yuan, Tianqin will be 
carried out in four stages over the next 
15 to 20 years, ultimately launching 
three high-orbit satellites to detect the 
waves.

Top-Tier Cities Still First Choice for 
Leading University Graduates

More than 90 percent of Bachelor 
degree graduates from 75 universities 
overseen by the Ministry of Education 
found jobs in 2015, with Beijing, 
Shanghai and Guangzhou the 
favored cities. The government’s 
Internet Plus strategy and support for 
entrepreneurship have given rise to 
flexibility in seeking jobs. In Peking 
University and Tsinghua University, a 
total of 2,501 graduates chose flexible 
employment, including launching a 
start-up, a 20% increase on last year.

Biz Briefs 
China to Implement 2.5-Day 
Weekend This Summer

The State Administration of Tourism 
is mulling over a new plan to create a 
two-and-a-half-day weekend across the 
country sometime this summer. The 
idea is to give employees more family 
time and also stimulate tourism. A 
number of provinces and municipalities 
across China -- including Hebei, 
Jiangxi and Chongqing -- have issued 
new policies, calling on companies to 
create 2.5-day weekends.

   15.3
In a recent press conference, 
China’s Commerce Minister 
Gao Hucheng put China’s 
average annual rate of 
trade growth in the last three 
decades at 15.3 per cent. 
As the Chinese economy 
shifts gear to deal with the 
slow down on the nation’s 
economy, Hucheng expressed 
confidence in the trade growth 
prospects for 2016, citing the 
development of new industries 
and the introduction of pro-
business government reforms as 
positive steps towards a more 
stable future.

Numbers

     6.9
According to leading global 
commercial real estate 
company Cushman & 
Wakefield, nine Chinese cities 
experienced triple-digit year-
on-year growth in leasing 
activity in 2015. These nine 
cities included: Changsha, 
Chongqing, Nanjing, Qingdao, 
Shanghai, Tianjin and Xi’an.

      2.2
Recent statistics from the China 
Association of Automobile 
Manufacturers show that car 
sales reached 2.2 million units 
in January, indicating a 9.3 
per cent rise from the previous 
year. The production of new-
energy vehicles also rose by 
144 per cent. This comes at a 
time when new government 
measures are being introduced 
to promote the use of new-
energy vehicles including tax 
exemptions and subsidies for 
car purchases.

   200
Data released by Alibaba 
Group showed that online 
orders of e-commerce 
platforms such as Taobao.com 
and Tmall.com increased by 
200 per cent between Spring 
Festival with the highest volume 
of transactions occurring in 
Beijing, Shanghai, Zhejiang, 
Guangdong and Jiangsu.

   183
 Chinese consumers spent 
$183 billion abroad last year 
with $116.8 billion accounting 
for luxury products such as 
high-end branded handbags, 
cosmetics and mobile 
gadgets. Figures reveal that 
120 million Chinese tourists 
went abroad last year with 
their spending contributing to 
at least 12 per cent of global 
consumption.

    32
Over 32 billion red envelopes 
(Hongbao) were sent through 
WeChat during Chinese New 
Year. The Chinese tradition 
of exchanging lucky money 
in red envelopes has seen a 
digital revolution as figures 
published by Tencent show 
that 8.08 billion were sent on 
New Year’s Eve alone.

           390
T h e  w o r l d ’ s  l a r g e s t 
t e l e c o m m u n i c a t i o n s 
manufacturer Huawei’s annual 
revenue reached 390 billion 
Yuan in 2015. The business has 
seen unprecedented growth 
in recent years, over taking 
competitors such as Ericsson 
and Cisco. 

                5.5
China’s machinery industry’s 
value-added output reached 
5.5 per cent in 2015, 4.5 
percentage points less than 
in 2014 according to data 
from the China Machinery 
Industry Federation (CMIF). 
Executive Vice President 
Chen Bin expressed that whilst 
the growth slowdown of the 
machinery sector is unusual, 
it highlights the difficulties the 
industry is currently facing.
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Economy Economy

At February’s G20 summit, 
which was held in Shanghai, 
all eyes were firmly locked on 

the Chinese delegation. After what 
has been a very turbulent couple of 
years for the global economy and 
asset prices, the world wanted to 
hear ‘directly from the horse’s mouth’ 
what  they can expect  f rom the 
world’s second largest economy in the 
months and years to come. Namely 
they were looking for reassurance that 
despite a broad slowdown in the pace 
of China’s economic growth there 
would not be a catastrophic hard 
landing any time soon.

On the whole it seems like onlookers 
at the conference were satisfied with 
the Chinese authorities’ evaluation 
of the current economic situation. 
During the summit the head of the 
People’s Bank of China (the PBOC), 
Zhou Xiaochuan, gave an insightful 
and broadly optimistic assessment 
of China’s future growth prospects, 
saying that the country will continue 
to see strong GDP figures relative 
to their G20 counterparts. Perhaps 
most notably he strongly reiterated 
that the Xi administration’s bold 
reform agenda was still very much 
on track. “China will strike a balance 

between growth, restructuring and 
risk management,” Mr Zhou said. 
“While the reform direction is clear... 
the pace will vary, but the reform will 
be set to continue and the direction 
is not changed”. The central bank 
governor also addressed concerns that 
the PBOC will look to use currency 
market interventions in order to boost 
exports. He argued that “China has 
always opposed competitive currency 
devaluations as a way to boost export 
competitiveness,” he said.

Not surprisingly, one of the big 
talking points in and around this 
year’s G20 summit was stimulus 
measures. At the moment we have 
a very unusual situation in which 
central banks around the globe are 
looking at extreme measures such 
as negative interest rates to boost 
economic output. With the Bank of 
Japan and the Abe administration 

t a k ing  t he  l e ad  on  t h is  p ol ic y 
approach, many are now panicking 
about the prospect of other major 
e c o n o m i e s ,  i n c l u d i n g  C h i n a , 
engaging in risky monetary policy out 
of desperation. One of the big players 
who expressed their sentiments very 
clearly at the G20 summit was Bank 
of England governor Mark Carney. 
He said that if other countries follow 
the Japanese model we could see 
the development of a “beggar-thy-
neighbour” landscape - whereby 
attempts to boost a country’s economy 
hurts other economies. Mr Carney 
said about a quarter of global output 
was coming from economies where 
interest rates were “literally through 
the floor”. “It is critical that stimulus 
measures are structured to boost 
domestic demand, particularly from 
sectors of the economy with healthy 
balance sheets,” he said. “There are 
limits to the extent to which negative 
rates can achieve this”.

Regardless of one’s stance on the 
merits of stimulus measures, the 
case for China following this path at 
any point in the near future is just 
not there. The PBOC neither has the 
track record nor the need to pursue 
such risky monetary policy measures. 

However, that doesn’t mean we won’t 
see more stimulus measures from 
either the Chinese central bank or the 
government. Many in the financial 
world have been reading into what 
PBOC governor Mr Zhou told the 
G20 and have concluded that there 
are more stimulus measures to come 
over the next few months, although 
what exactly they will entail is still 
unclear. The consensus view amongst 
economists at this point is that if 
there are more stimulus measures 
to come from the monetary policy 
side it will likely be more interest rate 
cuts. In a recent poll of JP Morgan 
analysts, the general sentiment was 
that China’s monetary policy would 
remain accommodative in 2016. The 
firm is forecasting a rate cut, four 
reserve ratio cuts and a 50-basis-
point reduction in the seven-day 
reverse repurchase rate throughout 
the year. The next reserve ratio cut 
could be announced in early March 
before the NPC meeting if the yuan 
continued to remain stable and 
offshore depreciation pressures fade, 
JP Morgan said.

T he  mo st  i mp or t ant  f a c tor  i n 
triggering more PBOC monetary 
moves could be the very real treat of 
persistent deflation. A recent survey 
by the National Bureau of Statistics 
indicated that the producer price 
index, which gauges a wide range 
of wholesale prices, was down on 
the year to January by 5.3 percent. 

Although this is more moderate than 
the minus 5.9 percent annualised 
rate recorded in December 2015 it 
marks the 47th month of consecutive 
deflation. On the whole the current 
consumer price situation might not be 
too much of a cause for concern but it 
definitely increases the likelihood of 
rate cuts going forward.

Inv e s t or s  a re  h opi n g  t h at  t h e 
Chinese equity markets finally see a 
sustained rebound in the Year of the 
Monkey. So far it is looking good. 
In the first week of trading since the 
markets reopened after the Spring 
Festival holiday season the Shanghai 
Composite Index saw a very healthy 
3.5% gain, marking the best weekly 
performance for two months and 
trimming a chunk off the 19% loss 
the index has seen since the start of 
the year. Likewise the battered and 
severely bruised commodity markets 
saw a slight resurgence during the 
same period as investors’ expectations 
of  C hines e  s t imu lus  me asures 
translated into the large scale buying 
of futures contracts. 

Although not everyone is expecting 
the bullishness to persist for much 
longer  there  are  a  few notable 
optimists who are banking on a steady 
but sustained asset price rebound in 
2016. Wan Rong, a leading analyst at 
China Fortune Securities, said that 
“This week’s rebound in the A-share 
markets could continue after the NPC 
meeting, until late March or early 
April, as the authority usually wants 
to maintain stability during the top 
legislative sessions, while institutional 
investors may also hope to take the 
opportunity to re-position their 
portfolios”. 

Despite the overall industrial figures 
remaining sluggish, which doesn’t 
come as much of a surprise given 
the persistent weak external demand 
and the only going efforts to steer 
China away from its overreliance 
on exports, there are a few reasons 
to be hopeful that developments 
on the international stage will help 
the Chinese economy in 2016. For 
instance the possibility of a further 
Federal Reserve interest rate hike in 
the near future is looking slim. That 
will reduce the pressure on Chinese 
author it ies  to  inter vene in  the 
currency markets and it will further 
incent ivise  them to implement 
stimulus measures, which would, 
if nothing else, give equity prices a 
much needed boost. 

Visit us online:
btianjin.cn/160301

One of the big talking 
points in and around this 
year’s G20 summit was 

stimulus measures.

The general sentiment 
was that China’s 

monetary policy would 
remain accommodative 

in 2016.

The most important factor 
in triggering more PBOC 
monetary moves could 
be the very real treat of 

persistent deflation.

Monthly Economy Report
By Andrew Smith
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Feature StoryFeature Story

Even for the most politically 
apathetic people amongst us 
it has been incredibly difficult 

to miss out on the latest twists and 
turns going on in the latest U.S. 
presidential election process. It goes 
without saying that the vast majority 
of highlight reel footage is focused 
on one particular larger than life 
Republican candidate. Whether you 
love him or hate him, Donald Trump 
– who is also affectionately referred 
to by his fans as ‘The Donald’ or ‘The 
Trump’ – is without a shadow of a 
doubt the most exciting, intriguing 
and downright unpredictable person 
to throw their hat in the ring for a 
long time. 

Then of course there is the long-time 
frontrunner former First Lady Hilary 
Clinton. Until Mr Trump decided 
to give up his day job as a billionaire 
real estate tycoon and a few other 
viable presidential candidates came 
forward last year it was pretty much 
a foregone conclusion that Mrs 
Clinton would secure another term 
in the White House for the Democrat 
Party. Since then though champagne 
socialist Bernie Sanders has been 
giving her serious run for her money 

in the Democrat primaries and 
Donald Trump continually goes from 
strength to strength. Although a late 
surge by Sanders could still derail 
Clinton’s latest attempt to get back 

into the White House and Republican 
outsiders Ted Cruz and Marco Rubio 
may st i l l  manage to ‘stump the 
Trump’, it is increasingly likely that 
Trump or Clinton will be taking over 
the reins as leader of the free world at 
the end of the year.

Obviously the ultimate outcome 
of this historically unprecedented 
circus-style presidential race will 
have a profound impact on the global 

economic and geopolitical arena over 
the coming years. The question of 
what U.S. – China relations will look 
like post Obama administration is 
fast emerging as a prominent talking 
point. At first glance it seems as 
though a Hilary Clinton presidency 
would probably make for a less 
antagonistic U.S. – China relationship. 
Not only has she served as Secretary 
of State under President Obama and 
accompanied her husband, former 
President Bill Clinton, on many an 
oversees diplomacy mission, she is 
also seen by those sympathetic to 
her cause as a much less likely to 
rock any boats than any of the other 
presidential  candidates.  On the 
other hand it is widely assumed that 
Donald Trump, who mentions his 
belief that China is cheating America 
out of jobs, trade and profit at almost 
every rally, debate or news interview 
he attends, will pose a much greater 
threat to the diplomatic relationship 
between the two superpowers. For 
many onlookers the potential dangers 
range from armed confrontations to 
currency wars if ‘The Donald’ does 
get elected.

Obviously the 
ultimate outcome 
of this historically 
unprecedented 

circus-style presidential 
race will have a 

profound impact on the 
global economic and 

geopolitical arena over 
the coming years.

However, as is usually the case in the 
world of political commentary, the 
mainstream pundits and so called 
experts may very well be proven 
wrong. First of all there are several 
very good reasons to believe that 
Hilary Clinton would do very little, 
if anything, to inspire confidence 
from within the Chinese leadership. 
Perhaps the main one is that as 
Secretary of State she was one of 
the main architects of the Obama 
administration’s so called ‘pivot to 
Asia’ policy. As Chen Dingding of The 
Diplomat writes, “Chinese officials 
and scholars did not appreciate her 
interference in China’s disputes with 
other Asian countries in the South 
China Sea.  Many in China also 
acknowledge the United States’ pivot 
to Asia – or rebalance – strategy as 
Hillary’s brainchild, for better or 
worse. So most Chinese experts have 
concluded, perhaps correctly, that 
Hillary Clinton is a strong leader 
who would do everything possible 
to maintain American hegemony in 
the world, a goal increasingly at odds 
with China’s growing geopolitical 
desires”.

Clinton is also very outspoken about 
what she sees as violations of human 
rights in this part of the world. She 
famously upset a lot of Chinese 
officials and commentators with her 
harsh words during a speech at the 
1995 world conference on women in 
Beijing. If she continues to hammer 
home her message in order to appease 
the core base of the Democrat Party 
then this likely won’t win her any 
friends amongst certain circles. 

T h i r d l y ,  a n d  p e r h a p s  m o s t 
importantly, there are little no signs 
that Mrs Clinton, the favourite to 
become the first female U.S. president 
in history, will do much to address the 
underlying domestic economic woes 
that are hurting every other nation 
on earth, including China. Even if she 
doesn’t threaten to punish the Chinese 
authorities for their interventions 

A Revisionist Perspective 
on China - US Relations in a Post Obama World By Tracy Hall

into the  currenc y markets  l ike 
Trump has repeatedly said he would, 
what China’s leadership cares most 
about now is maintaining economic 
growth. A dramatic reform agenda 
and a serious attempt to tackle the 
staggeringly high levels of American 
debt would be welcomed by many of 
the movers and shakers in the Middle 
Kingdom’s policymaking circles.

Conversely, in despite of all the 
baseless assertions that Trump is 
some kind of Adolf Hitler-esque 
threat to global order (not that there 
is much of it left nowadays), there 
could be a few welcomed surprises 
to come out of a Trump presidency. 
Regardless of what one thinks about 
his braggadocious style of public 
speaking, there is no denying that 
this is a man with a track record of 
success and world class leadership 
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One of the things we have learned so 
far during President Xi Jinping’s term 
in office is that Chinese policymakers, 
business leaders and the general 
public on the whole seem to hold 
strong, decisive and brave leaders in 
very high regard. On the international 
stage there is a lot to be said for 
leadership that commands respect 
from allies, enemies and ‘frenemies’ 
(which probably best describes the 
current U.S. – China relationship). 
For better or worse there is no doubt 
that Trump is the best available 
option and by far the most likely to 
earn the respect of his already well 
established and highly accomplished 
Chinese counterparts.

There are a few potentially murky 
issues between the two nations 
that Trump would more than likely 
seek to iron out very early in his 
presidency. Given that one of his 
primary economic objectives is to 
rebalance the trade deficit between 
his country and China, the likelihood 
of his administration leaning heavily 
on the Chinese when it comes to 
currency policy, tariffs and the like 
are fairly high. That could indeed get 
ugly if it is handled badly by either 
side. The good news though is that 
Trump is a far better negotiator than 
Hilary Clinton or any of the other 
presidential candidates, and even if 
he did turn out to be as unhinged 
as the mainstream American media 
are portraying him there are plenty 
of checks and balances in the U.S. 
political system.

acumen. Building a 10 billion dollar 
global business empire – albeit with 
a few bumps on the road along the 
way – is nothing to be sniggered at. 
Neither is the fact that he penned 
one of the most successful business 
books of all time, The Art of the Deal, 
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There could be a few 
welcomed surprises to 
come out of a Trump 

presidency.
which largely focuses on negotiating 
skills. It takes a certain type of person 
to achieve such accolades, one who 
knows how to deal with friends, 
competitors, politicians and business 
leaders.
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Following the Climate Change 
Conference in Paris late last 
year, Business Tianjin thought 

it fitting to investigate the renewable 
energy sector in Tianjin, so we 
spoke with Martin Kjærbo, General 
Manager of Vestas Wind Technology 
Manufacturing Complex in TEDA. 
The Vestas factory in TEDA was 
built in 2005, and is the world’s 
largest manufacturing complex for 
wind turbines.

Kj æ r b o  h a s  ov e r  e i g ht  y e ar s’ 
experience working in the wind 

Pioneering Leadership

By Annie Ly

Discussing Wind Energy with Martin Kjærbo, 
General Manager of Vestas Wind Technology Manufacturing Complex, TEDA

technology sector and, prior to 
coming to China, worked for over ten 
years in plant management in Europe, 
amassing vast amounts of experience 
in industrial engineering. He spoke 
to us about the wind energy market, 
both here and abroad, and gave us his 
perspective on future challenges and 
opportunities.

Vestas is  a  g lobal  leader in 
wind energy. Can you give our 
readers a brief insight into your 
organization.
We were one of the pioneers in wind 

energy and have a global reach. Vestas 
is currently the biggest wind energy 
company in the world, in terms of 
what we produce and install, and we 
have been for several years. We have a 
presence in well-founded economies 

like Western Europe and also in 
emerging economies like China, India 
and Brazil. Given the rise in climate 
change awareness, competition is now 
getting fierce, but Vestas is still the 
biggest.

You moved to China in May, 
2014 -- tell us why you decided 
t o  m o v e  t o  A s i a ,  a n d  t h e 
opportunities and challenges 
you’ve faced.
I’ve been in industrial engineering 
all my life, and worked for several 
years in Denmark. I then worked in 

The world is seeing 
more and more that 

renewable energy is a 
much needed, viable 

and competitive change 
in the energy market.

By Penny de Vine
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Last year, renewable 
energy made up 20% of 
the total global power 

installation, mainly from 
the wind sector.

Eastern Europe, which is considered 
an emerging economy in Europe. 
After some time there, I wanted to 
work in another emerging economy, 
and I think China is the place to be at 
the moment. As an engineer, and in 
an industry like wind energy, China 
is the place where development is 
really taking off. It’s where the high 
pace is, and it’s very interesting 
and challenging. With the country 
experiencing high growth, there are 
also more jobs and well-founded 
factories here. On the other hand, 

Europe is a small and stagnating 
economy, with no real growth, but in 
China we still have near-7% growth. 
You spent most of your working 
l ife  in Europe,  can you tel l 
us about the similarities and 
dif ferences  in  the  business 
environments between Europe 
and Asia.
Having good connections is extremely 
important, no matter where you 
are, and it’s always important with a 
company the size of Vestas to be on 
good terms with government. You 
need to have an understanding of 
where they want to go, and they have 
to have an understanding of what we 
want to offer. Particularly when you’re 
working in an emerging economy, 
your company is very much tied into 
the regulations of the country, and 
how these regulations may benefit 
the company right from the start. It 
may be costly to establish production, 
but it’s important to see the long-
term benefits. When you’re building a 
company, here or in Europe, it’s vital 
to work together with government.

Vestas has offices all over the 
world -- what factors do you 
think have contributed to your 
global success?
We were the pioneers in the industry, 
and we have of course been through 
ups and downs, but we have a good 
platform of products on offer. Vestas 
products can cover very different 
wind types, and wind sites, and we 
have excellent knowledge about where 
to establish wind farms all across the 
world. Even in emerging economies 
such as Pakistan and Vietnam, we are 

starting to get a strong foothold. This 
is because Vestas has a good brand, 
consistent world-wide quality levels, 
and people trust in our products. It’s 
a safe bet for countries to use our 
products. Instead of gambling with 
new products, which could be good, 
people choose to go with Vestas as we 
have a long track record. If countries 
are looking for business case certainty 
in their investments, Vestas has 
proven for a long time to have a good 
product.

Where is your biggest market, 
and why have these embraced 
wind technology?
Vestas has the widest reach in the 
world, and we are present in both 
emerging and big economies. Since 
2010, the US has been our biggest 
market. It has good support schemes 
for wind energy and we have a good 
market share there. We are also 
making efforts to get into emerging 
markets like China, India and Brazil, 
where we are currently building 
facilities. 

What barriers does Vestas face 
in penetrating the global wind 
energy markets?
A r o u n d  t h e  w o r l d ,  Ve s t a s  i s 
competing mostly with government-
owned energy facilities, so we are 
always dependent on how support 
schemes for our products are set 
up. The wind energy sector as a 
whole is policy driven, so Vestas 
is very dependent on politicians 
creating these support schemes, or 
at least helping us to compete on a 
similar playing field as fossil fuels. 
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face to increase its wind energy 
production?
Definitely what kind of policies the 
government will continue creating, 
and whether will they continue with 
support schemes. For example, in the 
beginning, the aim of most schemes 
was to build up as much megawatts as 
possible, but now they’re looking at 
how many megawatt hours’ turbines 
are producing. This means we need 

to consider, not just the size of the 
turbines, but the amount of energy 
they produce. That’s very important 
for  Vestas ,  as  that’s  where  the 
quality of the products comes in. It’s 
important for us not to just put up the 
turbines, but also that they actually 
produce energy. We are focused 
on making sure people get enough 
energy, in a sustainable way.

What role can wind technology 
play in China going forward? 
W h e r e  a r e  t h e  b i g g e s t 
opportunities?
Wind technology is dependent on 
where the grid connections are 
being produced and where they 
open up opportunities for further 
turbine parks. The technology is 
also dependent on infrastructure, 
for example roads being built, so it 
all has to fit together with what the 
government wants. Currently we are 
fortunate that there are more and 
more gridlines opening up around 
China which are able to carry the 
power from turbine parks.

highest growth in the world in this 
region.

Do you have any recommendations 
for new international investors 
coming to Tianjin? 
There are many regions where the 
government is making the right moves 
for companies to be established. New 
investors should look at where they 
see other international companies, 
listen to the government, and be 
clear on what they want from their 
investment. Even thinking about 
what an international company can 
offer local companies, and being 
a part of building this country is a 
great approach to take. For example, 
international companies can help 
with key business aspects, such as 
safety training. Investors shouldn’t 
just focus at ‘cheap labour’ in China, 
but rather view it as a ‘best-cost 
country’.

How do you feel  personally 
about living in Tianjin? Do you 
miss anything in particular?
At this time of year, we miss the 
blue skies and the fresh air. Keeping 
in contact with relatives on the 
other side of the globe can also be 
challenging with the time differences. 
And there are always special foods 
you miss that are not so easy to get, 
but you can buy most foods here in 
Tianjin, or Beijing.
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So some of the barriers include, not 
only whether the schemes exist, but 
also whether the benefits are short or 
long-term. Speaking locally, China 
has been pretty good at establishing 
long-term support and has developed 
the wind industry well over the last 
several years.

Ho w  b i g  a  r o l e  d o e s  w i n d 
technology play in China and 
what factors contribute to that?

Last year, half of the wind turbines 
that were installed around the world 
were in China, so that was about 
25 gigawatts of installations. Wind 
energy has a tremendous impact 

here, but we need to keep in mind 
that China is a growing economy. The 
country needs a lot of electricity, as 
the welfare of its people is increasing, 
and the amount of people who need 
electricity is growing. This means 
that there has been a large increase 
in  energ y  consumpt ion .  Wind 
energy plays an important role here 
as you have a fairly quick return-
on-investment, and it’s completely 
clean energy. After just six months, 
our wind turbines produce the same 
energy as it takes to make a full 
turbine. So after this short space 
of time, the turbine is producing 
completely clean energy.

What challenges does China 

You’ve been working in the 
renewable energy sector for just 
less than 10 years now -- tell us 
some of the changes you’ve seen.
I started in the industry in 2008, 
when we had the financial crisis and, 
of course, that impacted heavily on 
Vestas. For example, there were fewer 
wind energy support schemes around 
the world. So we’ve had our ups and 
downs, but now we are seeing major 
increases in demand for wind energy. 
With the Paris  Climate Change 
Agreement, the world is seeing more 
and more that renewable energy is a 
much needed, viable and competitive 
change in the energy market.

What do you think the future of 
wind technology looks like?
Wind energy is one of the most 
competitive renewable energies. Last 
year, renewable energy made up 20% 
of the total global power installation, 
mainly from the wind sector. So I 
think this is the way forward.

What is your perspective on the 
Chinese economy for 2016?
I think it will be a ‘new normal’ for 
China. With growth decreasing from 
20% to 7%, some may think this is a 
complete stop but, in reality, it isn’t. 
We are still seeing great amounts of 
growth, so it’s a slow down, but not a 
full stop in growth. We still have the 

New investors should look 
at where they see other 

international companies, 
listen to the government, 

and be clear on what 
they want from their 

investment.
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of mind set towards investing. It 
requires people to ignore the hype 
about individual companies and all-
knowing money managers being 
able to consistently beat the market 
on their behalf. In order to do that 
they need to break the habit of 
thinking about getting rich quickly 
by day trading and instead simply 
letting their money, the markets and 
compounding dividend yields do the 
work for them. As Warren Buffett, the 
greatest investor of all time explains: 
“the average individual investor who 
consistently saves over the course of 
their lifetime should just consistently 
buy low cost index funds and they 
will do very well over time”. Moreover, 

he points out that “the last thing they 
should be doing is buying and selling 
stocks… they are simply not in that 
game and they should not be tricked 
into thinking that someone can tell 
them when to trade stocks”. 

As the old saying goes, good things 
come to those who wait. And when it 
comes to sensible long term investing, 
big money also comes to those who 
manage to keep their expenses down. 
The best way to do that of course is 
to avoid paying hefty annual charges 
on mutual funds and instead opt for 
some of the very low cost ETFs and 
index funds. That way we can get 
much more bang for our buck and far 
fewer headaches when the proverbial 
hits the fan from time to time.

Investment Investment

Mutual funds  –  ac t ive ly 
managed pots of money 
t h at  g e n e r a l l y  a i m  t o 

beat the average performance of the 
stock indexes and protect investors 
from sudden downturns – have long 
divided opinion amongst financial 
commentators. Of course if you listen 
to the big boys on Wall Street or the 
Chinese wealth management firms, 
whose offices are ubiquitous in big 
Chinese cities nowadays, they will tell 
you that the best way to make a return 
on your hard earned cash is to let an 
expert handle it for you. There may 
be an element of braggadociousness 
in there, but the main reason they say 
is that they want they enjoy counting 
the juicy profits they make on your 
management costs.

 In  t imes  gone by  the  case  for 
investing in mutual funds was more 
somewhat more compelling than it is 
today. One remembers the pre tech 
bubble and pre 2008 financial crisis 
eras, during which time dozens of 
superstar money managers made the 
average rate of return on the Dow 
Jones, the S&P 500 and the FTSE 100 

look pathetic. Mutual funds were 
further popularised by a wave of 
literature on how to beat the market, 
including legendary Wall Street 
wizard Peter Lynch’s Beating The 
Street. Eventually most individual 
investors who were looking for ways 
to retire in style came to think of this 

method of investing as being much 
sexier and much more lucrative than 
simply buying low cost index funds 
and playing the waiting game.

A report by Morningstar INC showed 
that in 2015 American investors alone 
took a whopping 207.8 billion USD 
out of their mutual funds. So far this 
year the trend looks to be continuing 
strongly. In the last few months, as 
global equity and commodity prices 
have taken yet another hammering, 
there are signs that investors might 
finally be waking up and smelling 
the coffee. Data released yesterday by 
Thompson Reuters Lipper showed 
that investors around the globe 
pulled more than 60 billion USD 
from mutual funds in January alone. 
The majority of the cash was being 
taken out of European funds, which 
accounted for around 47 billion USD 
worth of withdrawals. According 
to Amin Rajan, chief executive of 
Create Research, the consultancy, 
said: “Investors have become ultra 
jittery about market contagion. They 
ran for the hills after the meltdown in 
Chinese markets at the start of 2016”. 

Right now it seems that they are 
terrified of not being able to get out 
quickly if there is further market 
volatility, but it might also be the case 
that some of them have simply lost 
faith in mutual fund managers and 
instead they are increasingly taking 
matters into their own hands. Sarah 
Krouse of the Wall Street Journal 
points out that “The shifts are the 
latest evidence of a sea change in the 
asset-management business in which 
investors are increasingly opting for 
products that track the market rather 
than relying on managers to pick 
winners”. Ironically, she says, this is 
also happening at a time when money 
managers on the whole have been 

doing pretty well against the average 
returns of the financial markets.

It is hard to say what exactly is driving 
the current mass exodus from mutual 
funds. What isn’t difficult to argue 
though is that investors are usually 
much better off in the long term if 
they take a more passive approach 
to investing. According to one study 
carried out in the United States, 
which looked at the performance of 
355 investment funds from 1970 to 
2005, after deducting the expenses 
only 9% of these money managers 
produced a return that was more than 
2% higher than main benchmark 
indexes like the Dow Jones or the S&P 
500.  Obviously the employees at your 
stockbrokerage or your mutual fund 

manager would like you to ignore this 
cold hard reality, but it is simply a 
fact that individuals and institutional 
investors alike rarely do better in the 
long term than lazy, passive investors 
who put their cash into index funds. 

The main reason why so many 
people shy away from this boring 
but highly effective methodology is 
that it requires a fundamental change 
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Mutual funds – actively 
managed pots of money 

that generally aim 
to beat the average 

performance of the stock 
indexes and protect 

investors from sudden 
downturns – have long 

divided opinion amongst 
financial commentators.

In 2015 American 
investors alone took a 
whopping 207.8 billion 
USD out of their mutual 

funds.

Good things come to 
those who wait.

Why Investors Are Pulling the 
Plug on Mutual Funds and 
Why You Should Follow Suit

By Michael Dow
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Investment News
 Stocks and Shares

Asian stocks were mixed on Monday, 
with most bourses taking heart from 
a G20 pledge to boost global growth 
while Chinese shares slumped to 
a 15-month low after the meeting 
wrapped up in Shanghai. European 
and Asian equit ies  rose  in  the 
previous session, as hopes grew the 
world's top 20 economies would agree 
to unleash their monetary firepower 
to  st imulate  the sagging world 
economy at the two-day meeting. But 
optimism fizzled by the end of US 

trading, with stocks and oil finishing 
on a hesitant note after better than 
expected GDP data raised questions 
over the Federal Reserve's approach 
to interest rates.

Source: AFP

There has been a surprise upwards 
revision to US economic growth for 
the final three months of 2015. The 
Commerce Department - which was 
widely tipped by economists and 
analysts to revise its initial estimate 
downwards in today's update - said 
it now believed GDP had grown at 
an annualised rate of 1% during the 
fourth quarter. That was up from 
the first measurement of 0.7%, but 
much of the revision was attributed 
to higher business stockpiling - or 
growing inventories - than was first 

thought, partly offsetting sluggish 
c o n s u m e r  s p e n d i n g .  D e s p i t e 
g loba l  we akness  and  f inancia l 
market turbulence of recent weeks, 
economists  st i l l  bel ieve the US 
economy is poised to accelerate in the 
current quarter as job gains and faster 
wage growth help shore up consumer 
spending.

Source: Sky News

Oil prices had soared 5% Tuesday, 
but gave up all those gains as hopes 
of a deal to cut production fizzled. 
Oil ministers from Saudi Arabia 
and Russia  agreed to a tentative 
de a l  to  f reeze  pro duc t ion  - -  a 
small step that won't meaningfully 
impact the massive supply glut. 
Also participating in the meeting 
were representatives from Qatar and 
Venezuela, according to a source who 
attended the meeting. After trading 

US Economic Growth Stronger Than Thought

Asian Shares Mixed as Traders Weigh G20 Growth Pledge

Oil Prices Give up Gains as Hopes of A Big Deal Fade

above $31, the price of oil fell back 
below $30. World markets are still 
awash with oil because OPEC and 
Russia are pumping out barrels at a 
record rate, and U.S. shale production 
is falling only very slowly. At the 
same time, demand is faltering due to 
weaker global economic growth. 

Source: CNN

Real Estate 

Over the past several years 
within China,  there has 
been an increased interest 

in  overs e as  prop er t y  market s . 
According to the National Realtors 
Associates, Chinese investment into 
US property reached $28.6 billion in 
2015, up from $4.1 billion in 2009. 
At first, the phenomena focused on 
the Chinese super-rich investing 
in overseas trophy properties, and 
then it spread to a broader group of 
Chinese investors, most often those 
from Tier-1 cities, such as Beijing and 
Shanghai. More recently, however, we 
have seen an increase in this foreign 
property investment activity in Tier-
1.5 and Tier-2 cities. In this piece, 
we explore the reasons individual 
Chinese investors are now purchasing 
property abroad and which markets 
they are investing in.

Why are they buying now?
Market volatility in the past several 
years has given Chinese investors 
more reservations about the domestic 
stock market and available wealth 
products, so it should not come as 
a surprise that investors who are 
already heavily invested in property 
may want to stick with that asset class, 
but diversify their portfolio by adding 
in foreign property.

And without even looking at the 
domestic and international economic 
situation or future outlook, one could 
conclude the Chinese government 
has been a major driver for Chinese 
individuals to invest in real estate 

Chinese Investors in Tier-2 cities

look abroad
By Chelsea Cai, Head of Research at JLL Tianjin

abroad. In recent years in order 
to cool the housing market, the 
government put rules in place that 
made down payments larger for each 
successive property an individual 
purchased and also made getting 
additional mortgages progressively 
harder. Therefore, a first time home 
buyer might be required to make a 
30-percent down payment, which 
is already high by international 

standards, and the down payment 
for the purchase of an additional 
property might increase to 50 or even 
60 percent. These rules are now being 
relaxed, but not before investors 
started looking abroad.
Though the People’s Bank of China 
claimed the RMB devaluation in 
August 2015 was a “one-off ” move, it 
served as a wake-up call for affluent 
Chinese people to seek a safer place 
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smaller European countries such as 
Portugal, Cyprus and Greece are still 
trying to attract Chinese investors 
and are seen as more welcoming.

In conclusion, individual Chinese 
investors  purchas ing  prop er ty 
ove rs e as  have  fo l l owe d  i n  t he 
footsteps of rational institutional 
investors. This group is not only 
limited to the super-wealthy but 
also investors from secondary cities 
looking to diversify their assets. 
Australia, the US, Britain, Canada and 
small countries in Europe are some 
of the most popular destinations for 
Chinese overseas’ investors. Different 
types of products -- whether they 
be luxury or mid-market, ready-
to-use or off-plan pre-sales -- have 
started to appeal to a wide variety 
of  Chinese  investors .  As  more 
business and educational exchanges 
take place, international tourism 
increases and local services  develop 
to help Chinese investors access these 
markets, we expect this international 
property investment trend to only 
accelerate .  Expect  to  see  more 
international property promotions 
in a market near you soon, and for 
your Chinese friends to not only 
discuss the foreign fashions they have 
recently purchased, but potentially 
their overseas properties too.

Chinese agents, banks and lawyers 
in China to make these investments 
abroad without ever having to leave 
the country. And, notably, some 
developers from Britain even opened 
their own sales offices in China.  
The purchase of overseas real estate 
caters to different needs of a growing 
number of Chinese families wanting 
to obtain foreign residency, diversify 
their investment portfolio or invest 
in a market where their children may 
be studying abroad, potentially laying 
the ground work for a life abroad.

There are also other factors in the 
economic sense. First, some Chinese 
investors have accumulated wealth 
due to decades of a fast-growing 
domestic housing market. For those 
who have owned multiple properties 
in Tier-1 cities, investing in overseas 
property is “cheap” when compared 
with house prices in the Tier-1 
cities. Secondly, the flexible payment 
process helps to lower a buyer’s 
financing burden compared with the 
process in China. If, for example, a 
buyer purchased a property “off-plan” 
-- meaning in the pre-sale phase -- 
the buyer might only need to make 
a minimal deposit and then several 
down payments over a year or two 
totaling less than 30% of the total 
house price. Then upon completion, 
the investor may have the option 
to pay off the property, obtain a 
mortgage or even sell the property, 
realizing a capital gain having only 
invested a fraction of the purchase 
price. Compared with investing in 
China properties, this process might 
make the actual payment for the 
overseas investment much lower than 
buying a property in China. Last, 
some investors are expected to lease 
their property to achieve a rental 
return as well as capital gains. And 
rental returns overseas are currently 
often higher than in Tier-1 cities in 
China. 

Which markets are they interested in?
Australia, the US, the UK and Canada 

Real Estate 

to store their wealth. Chinese foreign 
exchange reserves have fallen around 
20% from their summer 2014 level, 
incit ing fear that the RMB wil l 
continue its trend downwards. The 
stock market correction since mid-
2015 and the recent turmoil  in 
wealth management products have 
reinforced the idea that Chinese 
investors are unlikely to achieve stable 
returns domestically.

Addit iona l ly,  a f te r  de c ades  of 
extremely high growth, China’s 
property sector has  entered an 
adjustment phase and individual 
investors are finding it difficult to 
achieve the capital gains they had 
become accustomed to five or ten 
years ago.

The government‘s “Going Global 
St rateg y”  encourage d  C hines e 
enterprises to play stronger roles 
internationally and has publicized 
some of these investment successes. 
Chinese outbound investment has 
increased significantly from $68 

Real Estate 

billion in 2010 to $116 billion in 2014, 
according to Ministry of Commerce. 

The Chinese government intends to 
further encourage foreign investment 
in commercial real estate and the 
appetite of enterprises is growing. 
T h i s  h a s  m a d e  s o m e  C h i n e s e 

consumers more comfortable with 
the concept of investing abroad. 
Then the effect snowballs, as Chinese 
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individuals investing abroad share 
their experiences and success stories, 
and more individuals are encouraged 
to consider a similar investment.

A few years ago there was broad 
media coverage of property tourism, 
where Chinese investors would 
travel in groups to look at existing 
prop e r t i e s  i n  t he  U S  t hat  w as 
available, in some cases because of the 
fallout from the global financial crisis 
and excessive lending. In those cases, 
Chinese-speaking agents guided 
Chinese buyers around markets with 
large amounts of available units.

As this trend has developed, it has 
become easier for Chinese individual 
investors to access the overseas 
residential market. Nowadays, a 
diverse group of service firms -- 
including banks, lawyers, accountants 
and real estate brokerages -- have 
created specialist teams and suites 
of services to cater to this growing 
investor type. Increasingly Chinese 
i nv e s t o r s  c a n  n o w  w o r k  w i t h 

are four popular destinations for 
Chinese wealth looking for capital 
gains in overseas properties. One 
key reason is that gateway cities in 
these countries are seen as good 
places to invest with stable political 
environments and robust economies. 
At this point, there are no legal 
restrictions on property ownership 
by overseas parties. In addition, these 
cities have a history of price growth 
in the long term; relatively higher 
yields (rent over purchase price), 
and greater liquidity and transparent 
markets with clarity of rules and 
regulations. Some countries -- the 
US is a notable exception -- allow 

property purchases to count towards 
investment totals that might allow an 
investor to qualify for a “green card” 
or permanent residency.   

And while some countries are now 
increasing investment minimums 
to acquire an investment visa, some 

And without even looking 
at the domestic and 

international economic 
situation or future outlook, 
one could conclude the 

Chinese government 
has been a major driver 
for Chinese individuals 
to invest in real estate 

abroad.

The government‘s 
“Going Global 

Strategy” encouraged 
Chinese enterprises 

to play stronger roles 
internationally and has 

publicized some of these 
investment successes.
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5 Ways the Internet of Things 
will Affect Marketing

By Justin Toy

The Internet of Things (IoT) may sound a bit “science fictiony” that 
won’t arrive for another decade when in reality, it’s a technological 
revolution that is beginning to impact everything we do today. It is 
a gigantic wave of new possibilities that is about to alter the face of 
commerce and technology as we know it! 

So what is the IoT? It is the interconnectivity between things using 
wireless communication technology -- each with their own unique 
identifiers -- to connect objects, locations, animals or people to the 
Internet. This allows for the direct transmission of and seamless 
sharing of data. In essence, it refers to everyday devices that are able to 
automatically exchange information over a network. Eventually, the IoT 
will impact our everyday lives by changing how we monitor, collect and 
process data regarding traffic, weather, pollution and the environment. 

The IoT will eventually automate a number of common tasks such as temperature control, home security, health 
diagnostics and even transportation. 

Today, the IoT is already all around us. Products such as Nike Fuelband, Google Glass, Fitbit, Nest thermostats, and the 
Apple iWatch are just the beginning of this interconnectivity between the Internet and our things. By the year 2020, the 
IoT will consist of an estimated 50 billion objects. Each with its own embedded computer system that will be able to 
communicate with the existing Internet infrastructure. This constant flow of data and connectedness will ultimately have 
far-reaching implications on business and the marketing strategies needed to stay ahead of the competition. 

According to Steve Reed, VP of Client Development at Elevation Marketing: “We are on the cusp of revolutionary 
technological change. The inherent value of the Internet of Things is in connecting devices to the cloud, which is no 
different whether you are on a farm, in a factory, or any of a billion other places. With the advancement of IoT, every 
industry will enjoy countless opportunities to market to potential buyers, precisely target customers and achieve instant 
results.”

Below are a few ways that the IoT will change marketing forever. 

Marketing

1. Tighter Relationships with the Consumer
Marketing and advertising will become much more specific and effective, as many smart devices will be communicating 
throughout the world, supplying incredible amounts of user specific data on usage. This will allow businesses to develop 
much more informed strategies, and ultimately improve return-on-investment for future sales. When smart devices do 
not perform to expectations, that information will also be fed back to the supplier, providing a quick opportunity to 
update and improve the product. 

2. Turning Products into Interactive Media
Once the IoT becomes mainstream, all products available on the 
Internet will become a platform of direct relationship or interaction 
with the respective customer base. Customers will be capable of 
forming a direct connection with the products that they are using 
without the intervention from any third-party vendor or merchant. 
As a result, consumers will get a chance to put their preferences in 
the front seat in an attempt to improve their experience with any 
particular product or service. There won’t be a need for machine-
generated bills as the digital aspects of marketing will take charge 
over traditional shopping means. We will also be able to scan our 
products in order to obtain important product information such as 
product reviews, video demonstrations, product components, user 
manuals, and anything else pertaining to the product and company. 

3. Predictive Social Media
When Facebook and Twitter first debuted, most marketers were less than convinced that these new social media sites 
would be worth targeting. Fast forward to today and we can see that social media is one of the most important channels 
for engaging and informing consumers. One study showed that 74% of brand marketers reported that they saw a 
noticeable increase in web traffic after investing just six hours a 
week in social media marketing efforts.

The IoT is already optimised for use with social media, allowing 
automated posts and shares to be regularly generated by the devices 
themselves, and preparing the way for new online communities 
to develop, centered around users of particular devices. Today, the 
Nike Fuel Band -- a bracelet that tracks workout data -- not only 
records data, but it also automatically shares (if you allow it to) your 
workout data with the Nike Fuel Band community.  

Marketers who are able to predict the development of these social 
communities, and target their efforts towards these communities, 
will be able to reach potential customers with a more effective, 
targeted campaign. Likewise, IoT devices, paired with social 
media, will allow marketers to identify and take advantage of new 
emerging trends.

More precise targeting of purchasing consumers will be necessary during the age of IoT. It will become necessary to 
provide exactly the right message to the audience who is most likely to make a purchase, and in the most appealing 
format possible. This will require an even greater investment in advertising production, as well as better research to 
identify the appropriate consumer groups and even individuals to deliver the message to.

According to Rishi Modi, the CEO of Xhtmlchop: “In the past, marketers bought ads on sites they anticipated their target 
was likely hanging out on. Today, thanks to the Internet of Things, the guesswork is out of it. It’s easy to precisely track 
customer data and behavior and this not only allows marketers to make faster, fact-based decisions, it also helps them 
create better customer experiences based on previous interactions with them.”

Marketing
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5. Devices That Know They’re Dying
One of the more promising aspects of smart-enabled products is 
their potential ability to perform their own regular maintenance and 
diagnostics. Automobiles have been self-diagnosing themselves for 
some time, but it has been an unreliable method that uses inexact 
signals. Anyone who has owned a vehicle has probably seen the 
“check engine” light come on and not really know the severity of 
the problem.  With the power of IoT, every component is “smarter” 
so the ability to identify the problem, as well as the solution, will be 
much more accurate and lightning-fast.

When it comes to conventional items and devices, usually the first 
sign that anything has gone wrong comes when the device suddenly 
stops working altogether. When this happens, there’s not much that 
can be done. Either get it repaired or order a whole new device and wait for it to arrive. IoT devices would eliminate that 
downtime by constantly monitoring their own functions and contacting technical support when necessary. Should a 
major problem be detected, the IoT device could easily order new parts or even a replacement for itself, so that when it 
finally does shut down, the new model will already have arrived and be ready to be put into service.

The same goes for upgrades. Many users put off upgrading their devices out of fear that the new upgrade will be buggy, 
time-consuming to implement, or that something will go wrong. Unfortunately, failing to upgrade software often leaves 
the devices open to security compromises or known problematic issues. IoT devices that are constantly connected would 
automatically download and install new upgrades completely on their own.

This constant connectivity can help marketers create the best user-experience possible for consumers. At the same time, 
marketers can know precisely when a device is starting to fail and help the consumer obtain an appropriate replacement, 
reducing the possibility that the consumer will switch brands. 

Marketing
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4. Value-added Services and Products 
Extra value-added features and services will become even more 
important and more emphasized among a wide range of products. 
This means that in addition to the main service or features provided 
by a product, something above and beyond must also be built-in. 
For instance, ordinary watches will be replaced by smartwatches, 
kitchen blenders will give way to smart kitchen blenders, and so on. 
This kind of strategy will begin to spread to all product development 
and marketing strategies. The unique and distinctive value provided 
by such products will differentiate them from the competition, and 
make them seem more desirable to the typical consumer.t

Legal Assistance

Zhifeng Long  
(Senior Associate ) 

Manuel Torres
(Partner Director of China 

Offices)

Before Chinese New Year, Ministry of Industry and Information Technology and  State 
Administration of Press, Publication, Radio, Film and Television (SAPPRFT) issued 
rules on the administration of online publishing service which will be effective on March 

10th this year. The Interim Provisions on the Administration of Internet Publication will be 
invalid on the same day. The new rules change “internet publication” into “online publishing 
service”, which shows the nature of invisible service. There are 61 articles in the new rules, 
while there are only 30 articles in the interim provisions. These 7 chapter new rules post 
stricter requirements and limitations on the administration of online publishing service, such 
as obtaining online publishing service permit to run the business. Following we will briefly 
summarize the main points of the rules. 

Wider Scope of Online Publishing

Online publishing service refers to providing online publication to public by information 
network. In these rules, online publications are defined as digital works that can be edited, 
produced and processed by information network, including but not limited to words, pictures, 
maps, games, comic, video and audio materials. Meanwhile, digital works which are consistent 
with books, newspaper, journals, audio materials and electronic books are online publications 
as well. Moreover, online data bases are also online publication, if the data bases select, organize 
or compile the above mentioned works. The scope of online publications is much wider and 
detailed in the new rules.

New Rules 
on Online Publishing Service
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Legal AssistanceLegal Assistance

Online Publishing Service 
Permit

Any company wants to provide 
online publishing service shall obtain 
the online publishing service permit. 
SAPPRFT is  the administrat ive 
dep ar t ment  for  re v ie wing  and 
approval the online publishing service 
permit. The valid term of the permit 
is 5 years.
One requirement for applying the 
permit is that the company’s server 
and storage instrument shall be stored 
in China. This requirement limits 
some companies whose servers are 
already stored outside China. 

The requirements for traditional 
publishing companies, such as book, 
audio or newspaper publishing 
companies, to get the permit is lower 
than new media companies. For 
example, new media companies need 
to provide their contents reviewing 
rules to get the permit, while the 
traditional publishing companies 

do not need to provide these rules. 
It does not mean that traditional 
publishing companies do not have 
these rules. The authorities believe 
that traditional publishing companies 
have much more experience in 
publ ishing  area  and the y  have 
established a serial of mature liability 
rules. 

Sino-foreign equity joint venture, 
S ino-fore ign cooperat ive  joint 
ventures and wholly foreign owned 
enterprise are forbidden to run 
online publishing service. If an online 
publishing service company wants 
to have online publishing service 

with a Sino-foreign joint venture, a 
wholly foreign owned enterprise, an 
oversea institution or a foreigner, the 
company shall get the approval from 
SAPPRFT before the cooperation.

When providing manual intervention 
service on search ranking, advertising 
and promotion, internet related 
service provider shall review the 
online publishing service permit 
and business scope of the online 
publishing service entity, which 
provides more liabilities on internet 
related service providers. 

Refinement of the Online 
P u b l i s h i n g  S e r v i c e 
Management Requirements

The new rules require that the online 
publishing service entities should 
have editor responsibility rules, which 
include publication content reviewing 
responsibility rule, executive editor 
rule, executive proofreaders rule and 
other management rules. These rules 

will be implemented with reference to 
Books Quality Guarantee System.

Publishing an online game shall 
submit application to administrative 
authority and obtain an approval 
f r o m  S A P P R F T.  I f  a n  o n l i n e 
publishing service entity provides 
oversea publicat ion online,  the 
entity shall be authorized with the 
copyright. If an entity provides an 
oversea online game, it shall not only 
obtain the copyright of the game, but 
also the approval from SAPPRFT on 
the game.

Online publishing service entities 
sha l l  f i l e  a l l  publ i she d  works , 
publishing date, website or domain 
name. The record shall be saved for 
60 days and be provided to competent 
authorities when it is required. 

Annual check is applied to online 
publishing service entities.  The 
provincial authority is in charge of 
the annual check for the entities 
under its jurisdiction and shall file 

the result to SAPPRFT. The annual 
check will check the incorporation of 
the entity, filed program, publishing 
and operation situation, publishing 
quality, internal management, etc. 
The entity shall also have self-annual 
check on the execution of policies 

and laws, reward and punishment, 
website publication, management and 
operation and other situation.

Conclusion

From these rules we can see that 
the government is  encouraging 
traditional publishing entities to 
operate online publishing service. 
These rules will speed up the healthy 
development of both traditional 
publishing entity and new media. 
Meanwhi le ,  the  government  i s 
limiting the foreign investment to 
involve in online publishing service. 
Further, there will be more new 
requirements and approval from new 
rules, so the development of online 
publishing service will be under 
stricter control from authority. 

Visit us online:
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Any company wants to 
provide online publishing 
service shall obtain the 

online publishing service 
permit.

From these rules we can 
see that the government 
is encouraging traditional 

publishing entities to 
operate online publishing 

service. These rules will 
speed up the healthy 
development of both 
traditional publishing 

entity and new media.
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People often feel individual 
income tax (“IIT”) in China is 
not a very complicated matter. 

The reality is that it is not as easy as 
you think. As a matter of fact, many 
people misunderstand IIT principles 
and end up paying “unexpected” tax 
liabilities plus severe non-compliance 
penalties and late payment surcharges. 
From experience, all of these can 
be avoided -- or at least mitigated 
-- if these potential “pitfalls” are 
understood from the outset. In this 
article, our global mobility experts 
from PricewaterhouseCoopers will 
share some of these common pitfalls 
and help you avoid such exposure.
 

Business travellers 
Pitfall #1: Foreigners travelling to 
China are asked to keep track of their 
days to 183 days and below. This 183-
day threshold is a tax treaty concept, 
whereby a  foreign tax res ident 
covered by a tax treaty entering 
China can be exempt from IIT when 
certain factors are met. However, the 
183-day threshold is only one of the 
factors that we need to consider; the 
other two are often overlooked and 
lead to this pitfall. For the sake of 
completeness, these three factors are:

(i) the recipient is present in the other 
Contracting State for a period or 
periods not exceeding the aggregate 
1 8 3  d ay s  i n  t he  c a l e nd ar  ye ar 
concerned / in any consecutive period 
of 12 months;

(ii) the remuneration is paid by, or on 
behalf of, an employer who is not a 
resident of that other State; and
(iii) the remuneration is not borne 
by a permanent establishment (or 
simply “PE”) or a fixed base which 
the employer has in that other State.

In counting the number of days for 
the purpose of the first factor, any 
part of a day in China is counted.  So 
if one arrived in China on January 1st 
and left on January 3rd, it would be 
counted as three days.  Also, the 183 
days can be counted on a calendar 
year or any 12-month basis. If it is 
the latter, any days spent in China 
during the calendar year before (or 
after) you start (or finish) your China 
employment or assignment, can also 
lead to IIT exposure, as the counting 
of the 12-month period can span over 
two calendar years.

The second and third factors relate to 
the entity which bears (or “deemed” 
to bear) the remuneration costs. The 
challenge is that it is in most cases 
beyond the employee’s control and 
not known to HR. The case will 
become even more complicated when 
the China tax authorities consider the 
overseas employer has created a PE 
in China. Many companies and HRs 
have now become more cautious and 
have taken a more proactive approach 
in mitigating the exposures arising 
from the second and third factors.

Common Tax Pitfalls 
for Foreigners in China

Rebecca Lai
(Tax Partner PwC International 

Assignment Service )

 Hao Dong
(Tax Manager PwC International 

Assignment Services)

FinanceFinance

The following are tips to mitigate this 
pitfall:

• Use an effective way or technology 
to monitor the days of the business 
travellers and the project(s) they are 
involved in. 
•  Have  a  c lear  communicat ion 
channel with the business travellers, 
project managers, finance, tax and 
HR departments.

• Understand the compliance and 
withholding requirements, and take 
prompt action when the tax liability 
ar ises .   The monthly IIT f i l ing 
deadline is the 15th of the following 
month and failure to comply can lead 
to interest and penalties.  

• Have a mobility policy or guideline 
to deal with the tax and compliance 

matters.  For example, a dos and 
don'ts list for business travellers 
to  m it i g ate  t he  PE  e x p o su re s , 
tax arrangement when the IIT is 
triggered, etc. 

Hence, managing business travellers 
is difficult and would require the 
cooperation of various parties in the 
organisation, HR, finance, project 
management team, etc.  Professional 
advice and support should also be 
obtained.  

Non-taxable Benefits
Pitfall #2: Foreign employees are 
eligible for certain non-taxable 
benefits when certain conditions are 
met.  These include:

• Housing;
• Children’s education;
•  Home leave ( incurred by the 
employee up twice a year);
• Meals and laundry services;
• Language training; and
• Relocation.

Given that the tax burden in China 
is heavy -- with the top marginal 
tax rate being 45% -- it is common 
for companies to incorporate the 
above benefits into the remuneration 
package so that it helps to reduce the 
tax burden of the foreign employees 
concerned. However, we have seen 
many of the arrangements fail because 
of poor documentation, weak internal 
controls and a lack of support.

T h e  s u c c e s s  o f  t h e  p r o g r a m 
requires proper implementation 
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line and performance evaluation 
are not properly addressed or are 
very ambiguous. These can lead to 
challenges from the tax authorities on 
IIT, corporate income tax or PE.  

As a final word of caution, the above 
three pitfalls are not exhaustive and, 
from our day-to-day practices, we 
have seen many more pitfalls leading 
to unnecessary tax exposures and 
challenges. From our experience, 
many of  them could have been 
avoided or mitigated if there was 
proper and careful  planning in 
place. Also, with the use of effective 
technology, it will certainly help 
you to better manage your risk and 
exposure arising from sending or 
hiring foreigners to work in China.

Finance

questions include how to deal with 
reimbursements when the expenses 
are prepaid for a period of time; how 
to verify the fapiao; how to handle the 
claim if the fapiao is lost. As most of 
the answers are not available in the 
regulations, different tax authorities 
may have different interpretations 
and approach, so it is important to 
understand the local requirements 
and practices before implementation. 

Contract and payroll
Pitfall #3: Many foreign employees are 
paid partly in and outside China and 
thought they could declare the China 
payroll for IIT purposes without 
including the offshore payroll.
A c c o r d i n g  t o  t h e  C h i n a  t a x 
regulations, full employment income 
has to be reported and the China 
employer  has  t he  w it h hold ing 
obligation. Reporting only the China 
payroll is not in compliance with the 
regulations. China tax authorities can 
use their database for detailed analysis 
and benchmarking and this helps 
them to easily identify audit targets 
(especially those with reportable 
income below the industry average).  

and administration. If not, it will 
end up costing you more than you 
have saved. Below are some of the 
problems being challenged by the tax 
authorities: 

•  The  contrac t  or  s econdment 
letter for the foreign employees 
only indicates a gross salary while 
the provision of benefits  is  not 
mentioned. Apparently, this does not 
withstand the challenge as the entire 
gross salary would be regarded as 
taxable income. 

• No or weak internal control over 
the day-to-day administration and 
reimbursement process, especially in 
the absence of a proper policy. As a 
result, non-qualified expenses are not 
picked up as taxable income.    

• Payment is made before fapiao is 
presented for reimbursement. This 
is not in line with the tax regulations 
whereby the qualified benefits shall 
be provided either directly by the 
employer or as a reimbursement of 
actual expenses incurred.  
•  Fa i lu re  t o  a t t e n d  t o  c e r t a i n 
formalit ies when implementing 

the arrangement. Tax authorities 
in some locations -- e.g. Tianjin, 
Guangzhou and Chengdu -- now 
request the implementation of these 
non-taxable benefits to be disclosed 
through a record filing. Failure to 
comply with this requirement may 
lead to underpayment of tax as well 
as penalties and surcharges.  

Apar t  f rom the  above,  the  law 
requires that the amount be deemed 
“reasonable”, but the question often 
asked is how to define this. Other 
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Finance

Where the individuals 
have roles and 

responsibilities outside of 
China, relief exists in that 
the monthly tax liabilities 
can be prorated based 

on the days spent in 
China.

Managing business 
travellers is difficult 
and would require 
the cooperation of 

various parties in the 
organisation, HR, finance, 

project management 
team, etc. Professional 

advice and support 
should also be obtained.

Where the individuals have roles and 
responsibilities outside of China, 
relief exists in that the monthly tax 
liabilities can be prorated based 
on the days spent in China. It is 
essential to keep a good record of 
travel days for correct monthly tax 
withholding purposes and retain 
the travel document -- i.e. passport 
-- for inspection in case details are 
requested during a tax audit.  

M e a n w h i l e ,  t h e r e  a r e  m a n y 
companies sending their employees to 
China without a proper secondment 
letter  and merely indicat ing in 
their employment contracts that 
they will work in China. Or, even if 
they have a secondment letter, the 
roles and responsibilities, reporting 
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CEOs – Improving Leadership Skills 
within their Department Heads

On a recent chilly afternoon, I met a former client at a coffee shop near the 
office—let’s call him Oliver. As I approached his table, I noticed he was 
engrossed in a book on leadership, his forgotten cup of coffee long ago left to 

go cold. Oliver first came to NFG with a supply chain problem, and has stayed in touch 
with us ever since. 

When I first met him, I was struck by what I regarded as natural leadership skills. He is 
inspiring and motivates the workers at the pharmaceutical company he owns. He is an 
excellent communicator in not only his native Chinese but also in English and Korean. 
And he drives for results, a skill that helped him carry his company through rough 
financial times and continues to buoy him against newly-emerging competitors. 

He was so enthralled with his book that he didn’t notice me sit down beside him. 

 “Oh, you startled me. I’ve had my nose in this book for over two hours, but I still don’t 
see how I can apply these adages to better my process. I’m glad you’re here—maybe you 
can help me see what I’m missing.”Katherine Lange 

Johnson
(NFG Consulting LLC) 

Management

One of the most 
important competencies 
for a leader today is the 

ability to collaborate and 
promote teamwork.

Management
Oliver stood to stretch his legs, put 
down the book, and began to explain 
his concerns. 

“A few months back, I decided to 
expand our product line and refocus 
towards a new target market, so I 
hired some great talent to run the 
marketing and R&D departments, 
which have developed into the two 
largest departments overall. The other 
departments are run by some of the 
most loyal employees I’ve ever met. 
Over the years I’ve promoted my best 
employees to manage the accounting, 
operations, and HR departments, 
and they’ve been consistent in their 
output and performance. I like to 
stay informed of what’s happening 
in their departments, so I head over 
to see them at work every once in a 
while to look over their work, picking 
up the slack where I think I can do a 
better job. These daily check-ins leave 
me with little time to take the lead 

on other new initiatives, and I don’t 
have enough time to devote to bigger, 
strategic planning ideas.”

Be the chief but never the lord.

Oliver had just revealed his real 
problem, and it unfortunately turned 
out to be him.

“It sounds like you may be getting 
in your own way of  success ,”  I 
offered sympathetically. While he 

had hired and promoted some of 
the best workers available, he was 
failing to trust them to do their 
own jobs. Instead, he was watching 
over their shoulders, checking in on 
them too often, and not allowing 
them to flourish in their positions as 
department heads.

“I know you take great pride in the 
company you’ve developed—much of 
your success is due to your hard work 
and vigilance. But it’s time for you to 
manage from the back, inspire from 
a distance, and let the department 
heads do the job you entrusted them 
to do.”

“But how will I know what they’re 
doing if I don’t watch them do it?”

“It sounds like you need to make 
sure everyone is on the same page, 
and then trust them to reach their 

Marwan Emile Faddoul
(Managing Partner

NFG Consulting LLC)
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dep ar t ment a l  go a l s .  Have  you 
considered setting some SMART 
goals?”

“Well, I haven’t considered any dumb 
goals, if that’s what you mean.”

“No, Oliver, I mean S-M-A-R-T goals. 
It’s an effective framework for goal 
setting that could help you and your 
department heads achieve more at 
work. SMART stands for Specific, 
Measurable, Attainable, Relevant and 
Time-bound. In brief, this means 
that any goal you set should meet 

these standards. By meeting with 
your department heads and steering 
them toward setting some SMART 
goals for their departments’ strategic 
plans, you can insure that their plans 
align with your own, and then you 
can give them the space they need to 
independently achieve success.”

No person will make a great 
business if he wants to do it all 
himself or take al the credit

Oliver picked up his book from table 
and wrote down the acronym on the 
back cover. He turned the book over 

in his hands. 

“This book talks a lot about being 
innovative, championing change, and 
making the tough decisions. As CEO, 
I see myself as the ultimate decider. 
I’m the one who makes the go/no-go 
decisions. I built this company with 
my own hands based on my vision, 
and it’s my vision that will carry us 
into the future of pharmaceuticals.”

“You’re right about having built this 
company on your own, but now that 
the company has grown, your role 

“That sounds great, but I’ve got to ask 
you: how do the department heads 
feel about that? Have you gotten them 
together to discuss your plans as well 
as theirs? Sounds like you’ll need to 
involve R&D as well as marketing 
and make sure they are aligned with 
each other’s goals. Oliver, you’re 
an excellent communicator—use 
that skill to actively engage each 
department in the creation process. 
You’ll need to express to them key 
internal and external goals so you 
can assess their positions on your 
initiative, as well as spot any areas 
where there is a misalignment with 
their intentions and yours. Getting 
everyone aligned with your overall 
strategic goals as well as this initiative 
will also create a greater sense of buy-
in among your employees. When your 
employees are invested in change, 
aligned with your specific goals, and 
intertwined with the process, they 
will operate efficiently together.”

“You know, I’ve been sitting on this 
couch all morning reading this book 
on leadership, but where I think I 
need to be is chairing a meeting with 
my department heads. I’ve got big 
goals for my company, but I won’t 
get anything if I’m too tied up in 
micromanaging each department, 
and they won’t get anywhere if I don’t 
tell them where to go. It’s time for me 
to start delegating more appropriately 
and to trust each department head 
to do their job, giving them the 
opportunity to run the department 
as they see best, but, also in line with 
my bigger, strategic goals for the 
company as a whole.”

“You’re absolutely right, Oliver. 
The key to great leadership lies in 
delegating appropriately and trusting 
completely.”

Visit us online:
btianjin.cn/160309

Management

as CEO is to manage from the back 
and delegate down to the talented 
department heads you’ve brought into 
the team.

“O n e  o f  t h e  m o s t  i m p o r t a n t 
competencies for a leader today is the 
ability to collaborate and promote 
teamwork. There’s still room for you 
to be the ultimate decision maker, 
but you can’t make all the decisions. 
You’ve got to collaborate with your 
team of department heads, make sure 
everyone is aligned, and allow them 
the space necessary to run their own 

departments.

Lead, follow, or get out of the 
way

“You mentioned you’ve created some 
new initiatives at work. Tell me more 
about those.”
“Yes, I want to get a new product out 
to our customers this summer along 
with an online marketing campaign to 
spread the word. I’m hoping the new 
product will initiate a new opening in 
our target market to take advantage 
of the ageing population.”
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Past Events

 7 Top Awards
@ The St. Regis Tianjin 

In celebration of the Chinese Lunar New Year, The St. Regis Tianjin hotel is delighted to share that seven top 
awards were awarded to this landmark hotel at the beginning of this year including Best Design Hotel, Outstanding 
Urban Hotel, Top 10 Business Hotels, The Most Distinctive Business Hotel, Hotel with The Best Buffet Restaurant, 
Gold Medal Restaurant – Riviera and Recommend Restaurant – Promenade awards from 2015 Global Times The 
Best Hotel Diplomats’ Choice, 2015 National Geographic Traveler The 10th China Tourism Golden Awards, 2015 
Global Traveler Annual Awards, 2015 Nexus Hotel & Resort Awards, 2015 Annual Hotel Awards of enorth.com 
and 2015 Annual Restaurant Awards of tj.sina.com.cn.

General Manager Mr. Martin L. Leclerc said: “It is rewarding to be recognized for our efforts in creating a visually 
enticing, luxurious hotel where guests from near and far will savour unparalleled signature St. Regis Butler Service, 
deluxe amenities, and unique dining experiences at the best address in Tianjin. The St. Regis Tianjin will offer 
more remarkable service for everyone. The address is the experience, and furthermore, we are now noticed for our 
social impact in our community.  Allow me.”

The iconic hotel, situated in the financial heart of Heping District in Tianjin, with the stunning Hai River view, 
is destined to become a city landmark and the epicenter for influential business leaders, society tastemakers and 
discerning travelers.

Past Events

Lion Dance Sparks
@ Renaissance and MEA Tianjin Lakeview Hotel

A grand lion dance performance sparked the Chinese New Year celebration at Renaissance Tianjin Lakeview 
Hotel and The Lakeview, Tianjin – Marriott Executive Apartments on February 8th, the first day of the Year of the 
Monkey.

Deputy General Manger Mr. Lang Lin and the Resident Manager Mr. Doo-Hyun Shim joined the celebration and 
hosted the “Eye Dotting Ceremony”.

Moreover, the “Cai Shen Ye” (the god of fortune) handed out the “Gold Ingot” and red pockets to the guests in the 
hotel, and passed around the best wishes to all the staff. The traditional lion dance is usually performed during the 
Chinese New Year, other Chinese traditional and cultural festivals, which have the meaning of good luck, health, 
blessing and prosperity.
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Past Events

Sun village New Year’s Dream Comes True
@ Hyatt Regency Tianjin East

Hyatt Regency Tianjin East, in partnership with Tencent Tianjin, Tianjin Palace Cinema and DiDi Tianjin, hosted 
the children of Sun Village for a special evening downtown, helping to make the children’s Chinese New Year 
dreams come true. The hotel’s General Manager Mr. Hardy Sidney gave a warm welcome to the children, wishing 
them a happy Chinese New Year and inviting them to enjoy a sumptuous buffet dinner at Market Café. Pastry Chef 
Steven Yuan created pastry table art for the children, while Mr. Gao Yuanyi, principal of Tianjin Yuan Chuang Art 
Training Center, taught the children to how to decorate “tai chi” cookies and paint miniature hotels for souvenirs.

In addition to dinner, the evening featured a movie and plenty of laughter. Though the time went fast, it was clear 
that the Sun Village children felt all the love and positive energy that was shared, perhaps taking home a little 
extra strength and courage to face daily life with a smile. The hotel plans to bring the children more kindness and 
warmth during the coming winter months. 

Sun Village is where Ms. Wang Aili lives with and cares for 23 children, the parents of whom are prisoners. 70% of 
the village’s funds come from the farming of fruit and vegetables.
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Chamber Reports

Room 2918, 29F, The Exchange Tower 2,189 Nanjing Lu Heping District       Tel: +86 22 2318 5075     Fax: +86 22 2318 5074     www.amchamchina.org

Chamber Reports
Past Events:
Tianjin Chapter Hears Results of This Year's 
Business Climate Survey
On January 29th, almost 40 participants from various industries attended the AmCham China, Tianjin launch of the 
Business Climate Survey at the Hyatt Regency Tianjin East. 
This is the 18th year the American Chamber of Commerce in China has conducted its annual Business Climate Survey. It 
is one of the most studied reports governments use to understand the challenges foreign companies face when operating 
in China, as well as one of the most essential planning tools for American companies in China. This year’s survey is the 
largest yet, with 532 company participants, of which data from 496 was complete enough for analysis. Of the Tianjin 
members, 62% participated in the survey. 
The launch was moderated by the AmCham China chairman James Zimmerman. Stephen Shih, Partner of Bain & 
Company, and Ian Curtiss, AmCham China Senior Policy Analyst, highlighted our member companies’ concerns 
regarding China’s changing regulatory and policy environment, their perceptions of the ongoing reforms, as well as 
expectations for the new year. 

Upcoming Events:
Writing Skills Training: Writing to Influence – Email Communication 
Workshop for HR Professionals
Language: English
Date:  March 10th
Time:  13:30 – 17:00
Venue: AmCham Tianjin Office
Target Audience: HR managers, training managers and HR specialists working in multi-national companies in China
Workshop Focus: 

Being clear – writing clearly and logically, without causing confusion or misunderstanding 
Being professional – writing professionally, politely and being aware of cultural differences 
Being strategic – being positive and persuasive, especially when in tough situations

Tianjin Monthly Executive 
Breakfast Briefing
Date:  March 17th
Time:  7:15-9:00 
Venue: The Ritz-Carlton, Tianjin

Essential Skills Training: Excel 
Standardised Application and 
Advanced Analysis
Language: Chinese
Date:  April 15th
Time:  8:45 – 17:00
Venue: AmCham China, Tianjin Meeting Room

Chamber ReportsChamber Reports

Room 1502, Global Center, No. 309 Nanjing Road, Nankai District, Tianjin 300073       Tel / Fax: +86 22 8787 9249       tianjin@bj.china.ahk.de

Past Events:
Young Professional Seminar – How to 
get a Job in China: What Recruiters 
Expect from Young Professionals
25.01.2016
On January 25th, the German Chamber of Commerce invited young professionals to an 
informative seminar on the topic “How to get a Job in China”. The speaker, Dr. Oliver 
Pruefer, Head of Human Resources, Recruitment & Training at the German Industry & 
Commerce Greater China Beijing, introduced to the participants the specific requirements 
of applying for a position in China. During his presentation he did not only explain how to 
compile a CV, and what to consider during a job interview, but he also provided invaluable 
advice for determining personal strengths, career direction and personal branding. In 
addition, he provided an insight into the selection criteria for recruiters and headhunters. At 
the end of the seminar all attendees were able to ask their career-related questions during a 
lively, interactive Q&A-session. 

Breakfast Seminar – How to Live and Stay Healthy in 
China despite the Air Pollution and Smog
28.01.2016
Air pollution and its impact on health is an important issue both for expats and Chinese 
natives. To inform about this topic, the German Chamber of Commerce organised a 
Breakfast Seminar at The Pan Pacific Hotel Tianjin on January 28th, and invited Dr. David 
Park of the United Family Hospital in Tianjin to give an presentation. During his talk he 
discussed the results of several scientific researches and outlined the negative effects of air 
pollution on the health of both adults and children. Afterwards, he offered a number of 
practical prevention measures to effectively lower the risk of daily exposure to air pollution 
– for example by using masks correctly and applying air purifiers or indoor air quality 
monitors. Finally, all attendees were able to consult Dr. Park for further advice. 

Upcoming Events:
Breakfast Seminar – 
Einkommenssteuer, 
Sozialversicherung und 
private Vorsorge für 
deutsche Expats
Date:  March 3rd
Time:  7:30 – 9:00
Venue: The Westin Hotel Tianjin

Breakfast Seminar – 
Attracting and retaining 
the right talent in China
Date:  March 8th
Time:  7:30 – 9:00

Interchamber Seminar 
– Mental Training for 
Leaders
Date:  March 16th
Time:  14:00-16:00
Venue: The Astor Hotel Tianjin

Kammerstammtisch 
Tianjin
Date:  March 30th
Time:  19:00-22:00
Venue: Drei Kronen 1308 Brauhaus Tianjin
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TIANJIN
Chinese

China Station
A: 2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
T: +86 22 2457 8888
中国站
河东区新开路66号天津天诚酒店2
层 

Fortune Restaurant
A: 2F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao  
Airport Industrial Park 
T: +86 22 5867 8888 ext. 2355
富淳中餐厅
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店2层

Qing Wang Fu 
A: No. 55, Chongqing Road 
Heping District
T: +86 22 8713 5555
    +86 22 5835 2555
E: info@qingwangfu.com
W: qingwangfu.com 
庆王府
和平区重庆道55号

Riverside Chinese Restaurant
A: 3F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
T: +86 22 2627 8888 ext. 2211
海河轩中餐厅
河北区海河东路凤凰商贸广场
天津海河假日酒店3楼

Tian Tai Xuan
A: 1st and 2nd Floor, The Ritz-
Carlton, Tianjin, No. 167 Dagubei 
Road, Heping District, Tianjin
T: +86 22 5809 5098
天泰轩中餐厅
和平区大沽北路167号天津丽思卡
尔顿酒店一楼和二楼

Japanese
Café Vista 
A: 1F, Wanda Vista Tianjin, 486 Bahao 
Road, Da Zhi Gu, Hedong District
T: +86 22 2462 6888
美食汇全日餐厅
河东区大直沽八号路486号天津万达
文华酒店一层

Kasumi
A: 1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
T: +86 22 5867 8888 ext. 2322
霞日式料理
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店1层

Kushi Grill
A: 2F, Radisson Blu Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
T: +86 22 2457 8888
串烧
河东区新开路66号天津天诚酒店2
层 

Seasonal Tastes
A: 1F, 101 Nanjing Road, Heping 
District
T: +86 22 2389 0168
知味全日餐厅
和平区南京路101号一层

Seitaro
A: Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
T: +86 22 2731 0909
清太郎日本料理
河西区紫金山路喜来登大酒店

SóU
A: 49F, Tangla Hotel Tianjin, No.219 
Nanjing Road, Heping District
T: +86 22 2321 5888 ext.5106
思创
南京路219号天津唐拉雅秀酒店49楼

Thai
YY Beer House
(Behind International Building)
A: No. 3, Aomen Lu, Heping District
T: +86 22 2339 9634
粤园泰餐厅
和平区澳门路3号(国际大厦后侧)

Pattaya
A: 33 Shengli Lu, Italian Style 
Street, Hebei District
T: +86 22 2445 8789
芭堤雅泰国餐厅
河北区意式风情街胜利路33号

Western
Cholito Spanish Cuisine and 
Bar 西班牙餐厅&酒吧
One of the best Spanish 
restaurants in the city. Try lunch 
and dinner sets.
A: Crossing of Hebei Lu and 
Luoyang Dao, Heping District 
地址：和平区五大道河北路与洛阳
道交口
T: +86 22 5835 2833

Le Loft院 
Good place to meet friends. 
French cuisine, wine and great 
atmosphere.
A: Cross of Nanjin Lu and Jinzhou 
Dao, Heping district 地址：和平区
南京路与锦州道交口 
T: +86 22 2723 9363, +86 
18702200612

Maxim’s De Paris 
One of the world’s best French 
restaurant features classic and 
modern French dishes.
A: No.2 Changde Dao, Heping 
District 地址：和平区常德道2号
T: +86 22 2332 9966

Pizza Bianca 比安卡意大利餐厅
Great choice of Italian cuisine and 
pizza.
A: No.83 Chongqing Lu, Min Yuan 
Stadium, Heping District地址：和
平区重庆道83号民园体育场内
T: +86 22 8312 2728

Café@66
A: 1F, Radisson Bul Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
T: +86 22 2457 8888
咖啡66
河东区新开路66号天津天诚酒店1
层

Churchill Wine & Cigar Bar
A: 1F, Wanda Vista Tianjin, 486 Bahao 
Road, Da Zhi Gu, Hedong District
T: +86 22 2462 6888
丘吉尔红酒雪茄吧
河东区大直沽八号路486号天津万达
文华酒店一层

Texas BBQ Saloon
A: Units 115 and 128, Central 
Avenue, Building C7, Magnetic 
Plaza, Nankai District
T: +86 22 8713 5555
    +86 182 0258 9904 (English) 
    +86 182 0258 9924 (Chinese)
德克萨斯风味烧烤西餐厅酒吧
南开区奥城商业广场C7座115-128

Prego Italian Restaurant
A: 3F, 101 Nanjing Road, Heping 
District
T: +86 22 2389 0173
Prego意大利餐厅
和平区南京路101号三层

Qba – Latin Bar & Grill
A: 2F, 101 Nanjing Road, Heping 
District
T: +86 22 2389 0171
Q吧 - 拉丁酒吧&烧烤
和平区南京路101号二层

Bistro Thonet
A: No.55 Chongqing Road, 
Heping District
T: +86 22 8713 5555
E: info@qingwangfu.com
W: qingwangfu.com
庭悦咖啡
和平区重庆道55号庆王府院内 

Brasserie Flo Tianjin 
A: No.37, Guangfu Road
Italian Style Town, Hebei District
T: +86 22 2662 6688
福楼
河北区意大利风情区光复道37号

1863 Bistro & Terrace
A: 1F Astor Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin No. 
33, Tai’er Zhuang Lu Heping District
T: +86 22 2331 1688 ext. 8918
1863别致西餐厅&花园
利顺德翼，和平区台儿庄路33号天
津利顺德大饭店豪华精选酒店一层

Café Majestic
A: 1F Haihe Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin No. 
33, Tai’er Zhuang Lu, Heping District
T: +86 22 2331 1688 ext. 8910
凯旋咖啡厅
海河翼，和平区台儿庄路33号天津
利顺德大饭店豪华精选酒店一层

Café Venice
A: 2F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
T: +86 22 2627 8888 ext. 2271
威尼斯咖啡厅
河北区海河东路凤凰商贸广场
天津海河假日酒店2楼

Glass House
Hyatt Regency Jing Jin City 
Resort & Spa
A: No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District 
T: +86 22 5921 1234
水晶厨房
宝坻区周良庄珠江大道8号
京津新城凯悦酒店

DINING
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Pan Shan Grill & Wine
A: 2F, Main Building
Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
T: +86 22 2731 3388 ext.1820
盘山葡萄酒扒房
紫金山路天津喜来登大酒店主楼2层

Promenade Restaurant 
A: 1F, The St. Regis Tianjin
No. 158, Zhang Zizhong Road 
Heping District 
T: +86 22 5830 9959
河岸国际餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层(津塔旁，哈密道正对面)

 | REVISED 17.08.11 -  TO REPLACE PREVIOUS VERSION |

Riviera Restaurant 
A: 1F, The St. Regis Tianjin. No. 
158, Zhang Zizhong Dao, Heping 
District 
T: +86 22 5830 9962
蔚蓝海餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层 

Spectrum All-Day Dining
A: 7F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888 ext. 3570
彩西餐厅
南京路189号天津日航酒店7层

Mighty Deli (South Park Store)
A: No. 85-87, Shuishang Gongyuan 
West RD, Nankai, Tianjin (opposite 
to Nancuiping Park) 南开区水上公
园西路85-87号南翠屏公园对面
T: +86 22 8783 9683
(Somerset Store)
A: 5F, Somerest Youyi, Pingjiang 
Dao, Hexi District 
天津市河西区平江道盛捷服务公寓5层
T: +86 22 2810 7747

Zest
A: 1st Floor, The Ritz-Carlton, 
Tianjin, No. 167 Dagubei Road, 
Heping District, Tianjin
T: +86 22 5809 5109
香溢 - 全日餐厅
和平区大沽北路167号天津丽思卡
尔顿酒店一楼

Inasia Restaurant
(Olympic Stadium Store)
A: 4F, A·Hotel, Olympics Gym, 
Nankai District,Tianjin 天津市南开
区水滴体育馆A·Hotel四楼
T: +86 22 2382 1666/2233
(Somerset Store)

Bars
China Bleu
A: 50F, Tangla Hotel Tianjin, No. 219 
Nanjing Lu, Heping District
T: +86 22 2321 5888
中国蓝酒吧
南京路219号天津唐拉雅秀酒店50层

O’Hara’s
A: Astor Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin No. 
33, Tai’er Zhuang Lu Heping District
T: +86 22 2331 1688 ext. 8919
海维林酒吧
利顺德翼，和平区台儿庄路33号天
津利顺德大饭店豪华精选酒店一层

The St. Regis Bar 
A: 1F, The St. Regis Tianjin. No. 158 
Zhang Zizhong Road, Heping District 
T: +86 22 5830 9958
瑞吉酒吧
和平区张自忠路158号天津瑞吉金
融街酒店一层 
(津塔旁，哈密道正对面)

Purple Bar
A: 2F, Radisson Blu Plaza Hotel 
Tianjin 
66 Xinkai Road, Hedong District
T: +86 22 2457 8888 – 3278
葡吧
河东区新开路66号
天津天诚酒店2层

Flair
A: 1st Floor, The Ritz-Carlton, 
Tianjin, No. 167 Dagubei Road, 
Heping District, Tianjin
T: +86 22 5809 5099
Flair酒吧
中国天津市和平区大沽北路167号
天津丽思卡尔顿酒店一楼

Education

University of Maryland Robert 
H. Smith School of Business 
China Leadership EMBA 
Program
A: 2505-A CITIC Building, 19 
Jianguomenwai Street Beijing   
T: +86 10 6500 3930
E: Beijing@rhsmith.umd.edu     
W: rhsmith-umd.cn
马里兰大学史密斯商学院中国领导
力EMBA项目
北京市朝阳区建国门外大街19号国
际大厦2505-A

HOPELAND INTERNATIONAL 
KINDERGARTEN
W: hik.cn
E: hik@hik.cn
华兰国际幼稚园（梅江园）
Hopeland international 
kindergarten Meijiang 
Campus
解放南路西侧环岛东路7号
A: No. 7 Huandao East Road, 
West side of Jiefang South Road, 
Tianjin 
T: +86 22 5810 7777
华兰国际幼稚园（水上园）
Hopeland international 
kindergarten Shuishang 
Campus
卫津南路霞光道46号
A: No. 46, Xiaguang Street, Weijin 
South Road, Tianjin 
T: +86 22 2392 3803          
华兰国际幼稚园（海逸园）

Hopeland international 
kindergarten Haiyi Campus
梅江湾翠波路5号
A: No. 5 Cuibo Road, Meijiang Bay, 
Tianjin 
T: +86 22 6046 2555          

Jeff’s House Kindergarten 
Welcome to my house. We will play, 
learn and grow together. We are a 
family. We and our parents will all be 
the masters. 
A: No. 77, Munan Dao, Heping District 
T: +86 22 2331 0236/0636
W: jeffhouse.net
杰夫幼稚园
和平区睦南道77号(近河北路)

SmartKidz International Tianjin
A: 5F, Building C, He Zhong 
Building, You Yi Bei Lu, Hexi District 
T: +86 186 2230 2923(English)
+86 186 22303272(English)
+86 186 2235 9571(Chinese)
+86 186 2230 3926(Chinese)
E: thai.enc_cn@yahoo.com
WeChat: SmartKidz TJ
W: Smartkidz-tj.com
Fax: +86 22 8386 0969
天津童慧国际学校
河西区友谊北路合众大厦C座5层

International Schools

International School of Tianjin
A: Weishan Lu, Jinnan District
T: +86 22 2859 2001
国际学校天津分校
津南区津南微山路 

Tianjin International School
A: No.4-1, Sishui Dao, Hexi District 
T: +86 22 8371 0900 ext. 311
天津国际学校
河西区泗水道4号增1

Lifestyle Recommendations / Tianjin
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Hotels
 Hotels

Hyatt Regency Jing Jin City 
Resort & Spa  
A: No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District
T: +86 22 5921 1234
京津新城凯悦酒店
宝坻区周良庄珠江大道 8 号
       

Renaissance Tianjin Lakeview 
Hotel
A: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3388
万丽天津宾馆
河西区宾水道 16 号

Banyan Tree Tianjin Riverside 
A: No. 34, Haihe Dong Lu, 
Hebei District 
T: +86 22 5883 7848
www.banyantree.com
天津海河悦榕庄
河北区海河东路 34 号

Hotel Indigo Tianjin Haihe 
A: No.314 Jiefang South Road, 
Hexi District, 300202, Tianjin
T: +86 22 8832 8888
F: +86 22 8832 6868
天津海河英迪格酒店
中国天津市河西区解放南路 314 号

HYATT REGENCY 
TIANJIN EAST 
A:126 Weiguo Road, Hedong 
District, Tianjin, 300161, People’s 
Republic of China 
T: + 86 22 2457 1234
F: +86 22 2434 5666  
W: tianjin.regency.hyatt.com 
天津帝旺凯悦酒店
天津市河东区卫国道 126 号

Shan Yi Li Boutique Hotel
A: No.55 Chongqing Road, Heping 
District.
T: +86 22 87135555
E: info@qingwangfu.com
山益里精品酒店
中国天津市和平区重庆道 55 号

Hotel Nikko Tianjin  
A: No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888
天津日航酒店
和平区南京路 189 号  
                      

The Ritz-Carlton, Tianjin
A: No. 167 Dagubei Road, Heping 
District, Tianjin
T: +86 22 5857 8888
天津丽思卡尔顿酒店
和平区大沽北路 167 号

Tangla Hotel Tianjin 
A: No. 219, Nanjing Lu, Heping District
T: +86 22 2321 5888
天津唐拉雅秀酒店
和平区南京路 219 号

Yi Boutique Luxury Hotel Tianjin 
A: No. 52-54, Min Zu Road, Hebei District
T: +86 22 2445 5511
天津易精品奢华酒店
河北区民族路 52-54 号

Sheraton Tianjin Hotel  
A: Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388
天津喜来登大酒店河西区紫金山路

Holiday Inn Tianjin Riverside  
A: Phoenix Shopping Mall
Haihe Dong Lu, Hebei District
T: +86 22 2627 8888
天津海河假日酒店  
河北区海河东路凤凰商贸广场   

Holiday Inn Tianjin Aqua City 
A: No. 6, Jieyuan Dao, Hongqiao 
District  
T: +86 22 5877 6666
天津水游城假日酒店 
红桥区芥园道 6 号

The St. Regis Tianjin 
A: No. 158, Zhangzizhong Road
Heping District 
T: +86 22 5830 9999
天津瑞吉金融街酒店
和平区张自忠路 158 号
( 津塔旁，哈密道正对面 )

The Astor Hotel, 
A Luxury Collection Hotel, Tianjin 
A: No. 33, Tai’er Zhuang Lu, 
Heping District
T: +86 22 2331 1688 
天津利顺德大饭店豪华精选酒店
和平区台儿庄路 33 号

The Westin Tianjin
A: 101 Nanjing Road, Heping District
T: +86 22 2389 0088
W: westin.com/tianjin
天津君隆威斯汀酒店
和平区南京路 101 号

Wanda Vista Tianjin 
A: 486 Bahao Road, Da Zhi Gu, 
Hedong District, Tianjin 300170
T: +86 22 2462 6888
F: +86 22 2462 7000
天津万达文华酒店
中国天津市河东区大直沽八号路
486 号

Radisson Blu Plaza Hotel Tianjin
A: No. 66, Xinkai Lu, Hedong District
T: +86 22 2457 8888
天津天诚酒店
河东区新开路 66 号

Serviced Apartments
Astor Apartment
A: No. 32, Tai’er Zhuang Lu
Heping District
T: +86 22 2303 2888
利顺德公寓
和平区台儿庄路 32 号    

PAN PACIFIC TIANJIN HOTEL
A: No. 1 Zhang Zi Zhong Road, 
Hong Qiao District
T: +86 22 5863 8888
E: infor.pptsn@panpacific.com
天津泛太平洋酒店
中国天津红桥区张自忠路 1 号

Sheraton Apartment
A: Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388
喜来登公寓
河西区紫金山路 

SERVICES
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Ascott TEDA MSD Tianjin
A: No.7 Xincheng West Road, 
Tianjin Economic-Technological 
DevelopmentArea, Tianjin 
中国天津市经济技术开发区新城西
路 7号
 T: +86 22 5999 7666

Somerset International 
Building Tianjin
A: No, 75, Nanjing Lu 
Heping District
天津盛捷国际大厦服务公寓
和平区南京路 75 号
T: +86 22 2330 6666

Somerset Olympic Tower Tianjin
A: No. 126, Chengdu Dao
Heping District
天津盛捷奥林匹克大厦服务公寓
和平区成都道 126 号
T: +86 22 2335 5888

Somerset Youyi Tianjin
A: No. 35, Youyi Lu, Hexi District
天津盛捷友谊服务公寓
河西区友谊路 35 号
T: +86 22 2810 7888

Ariva Tianjin Binhai Serviced 
Apartment 
A: No. 35 Zi Jin Shan Road, Hexi 
District
T: +86 22 5856 8000
F: +86 22 5856 8008
www.stayariva.com
滨海·艾丽华服务公寓
天津市河西区紫金山路 35 号 

The Lakeview, Tianjin-Marriott 
Executive Apartments
A: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3322
天津万豪行政公寓
河西区宾水道 16 号

Fraser Place Tianjin
A: No. 34 Xing Cheng Towers Ao 
Ti Street, West Weijin South Road, 
Nankai District
T: +86 22 5870 2351 
(pre-opening office)
T: +86 22 5892 0888 
(From 1st October 2015)
E: sales.tianjin@frasershospitality.com
天津市招商辉盛坊国际公寓
南开区卫津南路西侧奥体道星城 34
号楼 

Real Estate
CBRE Tianjin                           
A: 42F, Units 12 & 13, Tianjin World 
Financial Centre Office Tower, No. 
2 Dagubei Road, Heping District. 
T: +86 22 5832 0188
W: cbre.com.cn 
世邦魏理仕天津分公司和平区大沽
北路 2 号天津环球金融中心津塔写
字楼 42 层 12-13 单元

Jones Lang LaSalle 
A: Unit 3509, The Exchange Mall 
Tower 1, No.189 Nanjing Road, 
Heping District.
T: +86 22 8319 2233
W: joneslanglasalle.com.cn
仲量联行天津分公司
天津市和平区南京路 189 号津汇广
场 1 座 3509 室

Associations
TICC (Tianjin International 
Community Centre) Association 
and meeting place for foreign 
passport holders and their families 
in Tianjin. Organises monthly coffee 
mornings, luncheons and social/
fundraising events, supporting local 
charities. 
E: ticc_09@hotmail.com
W: tianjin.weebly.com

Lifestyle Recommendations / Tianjin
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Tianjin United Family Hospital
A: No.22, Tianxiao Yuan
Tanjiang Dao, Hexi District
T: +86 22 5856 8500 (Reception) 
24 Hour Emergency: 
T: +86 22 5856 8555
W: ufh.com.cn
天津和睦家医院
河西区潭江道天潇园 22 号

Women’s and Children’s 
Specialized Health
A: No.21,ShuiShangGongYuan 
East Road,Nankai District
T: +86 22 5898 2012
     400 10000 16
W: amcare.com.cn 
美中宜和医疗集团天津美中宜和妇
儿医院
南开区水上公园东路 21 号

Arrail Dental Tianjin 
International Building Clinic
和平区南京路 75 号天津国
际大厦 302 室
A: Rm 302, Tianjin International 
Building, No. 75 Nanjing Rd, Heping 
District, Tianjin PRC 
T: +86 22 2331 6219/10/67
24Hr Emergency Line: 
150 0221 9613
W: arrail-dental.com

Gyms
Powerhouse Gym
A: Binjiang Shopping Center, Kaifeng 
Dao, Xiao Bai Lou (1902 Street) 
Hexi District 
T: +86 22 2302 2008
宝力豪健身俱乐部
河西区小白楼滨江购物中心

Leo GYM
A: 3 Floor, Olympic Center Stadium 
Swimming Diving Hall, Binshui Xi 
Dao, Nankai District 
T: +86 22 6097 6681
W: leogym.com.cn
力奥健身
天津市南开区宾水西道奥林匹克游
泳跳水馆

European Chamber
A: 41F, The Executive Center, 
Tianjin World Financial Center, 2 
Dagubei Lu, Heping District
T: +86 22 5830 7608
E: tianjin@europeanchamber.com.cn
W: europeanchamber.com.cn

American Chamber
A: Room 2918, 29F, The Exchange 
Tower 2,189 Nanjing Lu Heping 
District
T: +86 22 2318 5075
F: +86 22 2318 5074
w: amchamchina.org

German Chamber
A: Room 1502, Global Center, No. 
309 Nanjing Road, Nankai District, 
T: +86 22 8787 9249
E: tianjin@bj.china.ahk.de

Serviced Office

The Executive Centre
Asia-Pacific’s Premium Serviced 
Office Provider
A: 41F, Tianjin World Financial Center
2 Dagubei Road, Heping District
Tianjin
T: +86 22 2318 5111 
W: executivecentre.com 
天津德事商务中心
和平区大沽北路 2 号天津环球金融
中心津塔写字楼 41 层

Regus Tianjin Centre
A: 8th Tianjin Centre, No.219 Nanjing 
Road, Heping District
T: +86 22 2317 0333
Regus Golden Valley Centre 
A: 11th Floor, Block One, Golden 
Valley Centre, Heping District
T: +86 22 5890 5188
W: www.regus.cn
雷格斯天津中心
和平区南京路 219 号天津中心 8 层
雷格斯金谷大厦中心
和平区金之谷大厦一号楼 11 层

Hospitals

International SOS Tianjin and 
TEDA Clinics (Tianjin address 
and number here) 
A: 102-C2 MSD, 2nd Avenue, 
TEDA Binhai Area, Tianjin 300457
T: +86 22 6537 7616
天津经济技术开发区第二大街
泰达现代服务区 C2 座 102 室
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Lifestyle Recommendations / Teda & Tanggu

TEDA & TANGGU
Brazilian

Salsa Churrasco
A: 11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2740 
巴西烧烤餐厅
开发区第一大街 86 号天津滨海假
日酒店 11 层

Chinese
Wan Li Chinese Restaurant
A: 2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 6750
万丽轩中餐厅
开发区第二大街 29 号天津万丽泰
达酒店及会议中心 2 层

Yue Chinese Restaurant
A: 2F, Sheraton Tianjin          
Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 
    ext. 6220/6222
采悦轩中餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 2 层        

Japanese
Sake n Sushi Bar
A: 11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2730 
寿司吧
开发区第一大街 86 号天津滨海假
日酒店 11 层

Italian

Bene Italian Kitchen
A: 2F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6230/6232
班妮意大利餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 2 层

Western
Brasserie Restaurant
A: Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 3711
万丽西餐厅
开发区第二大街 29 号天津万丽泰
达酒店及会议中心

Feast All Day Dining 
Restaurant
A: 1F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6210
盛宴全日制西餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 1 层

BARS

Happy Soho Live Music & 
Dance BAR
(Opposite of Central Hotel)
A: No. 16, Fortune Plaza, 
Third Avenue, TEDA
T: +86 22 2532 2078
欢乐苏荷酒吧
开发区第三大街财富星座 16
号
( 中心酒店对面 )

Education

Tianjin TEDA Maple Leaf 
International School
A: No. 71, 3rd Avenue, TEDA
T: +86 22 6200 1920
天津泰达枫叶国际学校开发区第三

大街 71 号

TEDA International School
A: No. 72, 3rd Avenue, TEDA
T: +86 22 6622 6158 
泰达国际学校
开发区第三大街 72 号

Hotels
Holiday Inn Binhai Tianjin
A: No. 86, 1st Avenue, TEDA 
T: +86 22 6628 3388
天津滨海假日酒店
开发区第一大街 86 号
     

Renaissance Tianjin TEDA 
Convention Centre Hotel
A: No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888
天津万丽泰达酒店及会议中心
开发区第二大街 29 号         

Sheraton Tianjin Binhai Hotel 
A: No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888   
F: +86 22 6528 8899
W: sheraton.com/tianjinbinhai
天津滨海喜来登酒店
开发区第二大街 50 号

      

Crowne Plaza Tianjin Binhai
A: No.55 Zhongxin Avenue Airport 
Economic Area, Tianjin 
T: +86 22 5867 8888
天津滨海圣光皇冠假日酒店
天津市空港经济区中心大道 55 号

HILTON TIANJIN ECO-CITY 
A: No. 82 Dong Man Zhong 
Lu,Sino-Singapore Eco-City, 
Tianjin,P.R. China 300467
T: +86 22 5999 8888
F: +86 22 5999 8889
E: tianjinecocity.info@hilton.com
W: tianjinecocity.hilton.com
天津生态城世茂希尔顿酒店
天津市中新生态城动漫中路 82 号

Apartments

TEDA, Tianjin – Marriott 
Executive Apartments  
A: 29 Second Avenue TEDA, 
Tianjin 
T: +86 22 6621 8888
天津泰达万豪行政公寓
天津经济技术开发区第二大街 29
号

Spas
Touch Spa
A: 2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6570 9504
开发区第二大街 29 号天津万丽泰
达酒店及会议中心

Yue Spa
A: 15F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388
开发区第一大街 86 号天津滨海假
日酒店 15 层

Hospitals   

Tianjin TEDA International SOS 
Clinic
A: 102-C2 MSD, No. 79 
1st Avenue, TEDA, Tianjin
T: +86 22 6537 7616
国际 SOS 天津泰达诊所
天津经济技术开发区第一大街 79
号泰达 MSD-C 区 2 座 102 室

Gyms
Eco-City International Country 
Club 
A: No. 5681, Zhongxin Road, 
South Ying-Cheng Island, Tianjin 
T: +86 22 6720 1818
生态城国际乡村俱乐部
天津生态城中新大道 5681 号（营
城湖南岛）

Holiday Inn Binhai Hotel 
Fitness Centrer
A: 15F, Holiday Inn Binhai Tianjin 
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2960
天津滨海假日酒店健身中心
开发区第一大街 86 号天津滨海假
日酒店 15 层

Transportation

TIANJIN-BEIJING AIRPORT Shuttle Bus   ¥83 one way

TEDA-BEIJING AIRPORT Shuttle Bus   ¥90 one way

Tianjin - Beijing Airport Terminals 2/3
04:00-18:00, runs every hour. Tian Huan Distance Bus Passenger Station
The junction of Hongqi Lu and Anshan Xi Dao. Tel: +86 2305 0530

TEDA - Beijing Airport Terminals 2/3
06:45, 08:45, 14:45, 17:15. 1st Avenue, TEDA.   
Tel: +86 22 6620 5188

Beijing Airport Terminals 2/3 - TEDA
10:30, 13:00, 18:30, 20:30. Exit on the 1st floor at Gate 15 /Terminal 
2 and Gate 1 / Terminal 3. Tel: +86 10 6455 8718    

Beijing Airport Terminals 2/3 - Tianjin
07:00, 08:00, 09:00, 10:00 then every 30 minutes until 23:00. 
Exit on the 1st floor at Gate 15 / Terminal 2 and Gate 1 / Terminal 3. 
Tel: +86 10 6455 8718    

BULLET (C) TRAIN

TJ ~ BJS (¥55 - ¥66) BJS ~ TJ (¥55 - ¥66)

Train Tianjin Beijing Train Beijing Tianjin
C2002 06:17 06:50 C2001 06:13 06:46

C2120 22:53 23:26 C2115 22:52 23:25

TG ~ BJS (¥66 - ¥80) BJS ~ TG (¥66 - ¥80)

Train Tanggu Beijing Train Beijing Tanggu
C2284 08:42 09:38 C2291 08:43 19:39

C2282 19:57 20:59

Wuqing ~ BJS (¥39 - ¥46) BJS ~ Wuqing (¥39 - ¥46)

Train Wuqing Beijing Train Beijing Wuqing
C2202 06:47 07:12 C2201 06:32 06:55

C2246 21:28 21:53 C2245 21:19 21:42

    TIANJIN SUBWAY

Transfer station

terminal

Line 1

Line 2

Line 3

Line 9

刘园
Liu Yuan

果酒厂
Guo Jiu Chang

勤俭道
Qin Jian Dao

天津西站
Tianjin West Railway Station

二纬路
Er Wei Lu

海光寺
Hai Guang Temple

鞍山道
An Shan Dao

营口道
Ying Kou Dao

土城
Tu Cheng

复兴门
Fu Xing Men

财经大学
Economics and 
finance college

陈塘庄
Chen Tang Zhuang

华山里
Hua Shan Li

双林
Shuang Lin

小白楼
Xiao Bai Lou

下瓦房
Xia Wa Fang

南楼
Nan Lou

西横堤
Xi Heng Di

本溪路
Ben Xi Lu

洪湖里
Hong Hu Li

西北角
Xi Bei Jiao

小淀
Xiao Dian

丰产河
Feng Chan He

张兴庄
Zhang Xing Zhuang

天津北站
Tianjin North Railway Station

金狮桥
Jin Shi Bridge

津湾广场
Jinwan Plaza 大王庄

Da Wang Zhuang

西康路
Xi Kang Lu

华北集团
North China Group

天士力
Tasly Station

宜兴埠
Yi Xing Bu

铁东路
Tie Dong Lu

中山路
Zhong Shan Lu

和平路
He Ping Lu

王顶堤
Wang Ding Di

胡家园
Hu Jia Yuan

泰达
TEDA

会展中心
Hui Zhang Center

大学城
University Town

学府工业区
Xue Fu Industrial District

天津南站
Tianjin South 

Railway Station

天塔
TV Tower

红旗南路
South Hong Qi Lu

吴家窑
Wu Jia Yao

华苑
Hua Yuan

钢管公司
Gang Guan
Company

塘沽站
Tang Gu
Station

市民广场
Shi Min Plaza

东海路
Dong Hai Lu

高新区
Tianjin Binhai Hi-tech Industrial Development Area

杨伍庄
Yang Wu Zhuang

周邓纪念馆
The Memorial to 
Zhou Enlai and 
Deng Yingchao

十一经路 
Shiyijing Road

东兴路
Dong Xing Lu

一号桥
Yi Hao Qiao

新立
Xin Li

小东庄
Xiao Dong ZHuang

直沽
Zhi Gu

二号桥
Er Hao Qiao

东丽开发区
Dong Li

Development Area 

军粮城
Jun Liang 

Cheng

中山门 
Zhong Shan Men

曹庄
Cao Zhuang 

芥园西道
West Jie

Yuan Road
长虹公园

Chang Hong Park
西南角

Xi Nan Jiao
东南角

Dong Nan Jiao

建国道
Jian Guo Dao

远洋国际中心
Sino-Ocean 

International Center
靖江路

Jing Jiang Lu
屿东城

Yu Dong Cheng
国山路

Guo Shan Road

卞兴
Bian Xing

咸阳路
Xian Yang Lu

广开四马路
Guang Kai
Si Ma Lu

鼓楼
Drum Tower

翠阜新村
Cui Fu Xin Cun

登州路
Deng Zhou Lu

空港经济区
Tianjin Airport Economic Area

天津站
Tianjin 

Railway 
Station

顺驰桥
Shun Chi Bridge

滨海机场
Bin Hai Airport
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Book  Review

Age of Ambition: 
Chasing Fortune, Truth, and Faith in 
the New China

By Evan Osnos

As a long term expatriate of the Middle Kingdom and an avid 
reader it is great to see the rapid growth in literature about 
China. Nowadays the Amazon catalogue is awash with books 

that have the country’s name in the title. However, it has to be said that 
not all of them hit the spot. Every so often though an absolute gem of 
a publication finds its way onto the Kindle. Age of Ambition: Chasing 
Fortune, Truth, and Faith in the New China, by award winning writer 
Evan Osnos of the The New Yorker, is definitely a prime example. 

This gripping book introduces the reader to an assortment of 
fascinating characters, all of whom have an extraordinary tale to 
tell about the good, bad and ugly of chasing prosperity in modern 
China. Amongst them is an army captain turned millionaire who 
risked execution by swimming into China from Taiwan, a female 
waste paper recycling tycoon and a barber who converted his love 
for gambling in Macau casinos into a 200 million dollar fortune.  
These riveting portrayals of lives that are incredible yet ever more 
common in China these days paint a picture of what it is like to 
be an entrepreneur in the most thriving nation on the planet. The 
reader can enjoy learning about these amazing people who have 
defied the odds to amass untold riches, whilst also learning some 
vital lessons about how to succeed in today’s increasingly global and 
increasingly competitive economic environment.

Quotes of the Month
In three words I can sum up everything I've learned 
about life: it goes on. Robert Frost

It is not enough to be industrious, so are the ants. 
What are you industrious for? H. D. Thoreau

Bu d d h i s m  a n d  C h i n a  a r e 
d ou bt l e s s l y  i n s e p ar a b l e . 
Whether you choose to visit 

a big megapolis or travel to smaller 
towns, religious temples, landmarks 
and places will appear on the way. So, 
if this great philosophy and culture 
surrounds us, why not to try to 
explore it? And there is no better way 
to get a better understanding, than 
to visit, experience and see with your 
own eyes. 

One of the oldest and most beautiful 
temples in Tianjin is  the Dabei 
Temple (Da Bei Yuan, 大悲院 ). It is 
quite easy to get to -- located in HeBei 
District, neighbouring the Tianjin 
Eye and Lion Bridge. 

The temple  looks  impress ively 
good and new for its age - it was 
originally built at the end of the Ming 
Dynasty (1368-1644). During such 
a long history it was reconstructed, 

renovated, damaged and recovered, 
but never forgotten. Of course, due to 
its age, this monastery looks different 
from its “golden years”, but it still 
breaths with history. 

The modern Dabei temple consists 
of two parts: the old (West Temple) 
and the new (East Temple). The 
New East Temple was added to the 
monastery by the monk, Long Xian 
in 1940, and now the temple, its yards 
and gardens cover more than 10,000 
square metres. The new part of the 
monastery is now used as the site of 
a Buddhism Institute, and includes 
Wenwu Hall and Abbot Hall.

One of the pearls of the monastery 
is the statue of Kwan-Yin of One 
Thousand Hands.  Kwan-Yin or 
Guanyin is a merciful Goddess of 
compassion - her full name can be 
translated as “Perceiving the Cries of 
the World”. This Goddess is especially 

loved by Buddhists, some of them 
even believe that she places souls in 
the heart of a lotus and sends them to 
Pure Lands. The statue is over three 
meters tall and is made in such a way 
her eyes can look in all directions. 
There are a lot of temples with statues 
of the Goddess in China, but one of 
the most breathtaking is situated in 
Hainan – the famous Sea Guanyin.

Another source of pride for the 
monastery is a majestic statue of 
Sakyamun, or simply The Buddha. 
The monument was created during 
the Ming Dynasty. It has impressive 
parameters -  seven meters ta l l , 
weighing more than six tonnes. The 
lotus throne of the Sakyamun is 
covered with 9,999 carved Buddhas. 
The statue is very symbolic and 
represents purification. In general, 
the lotus has a very deep meaning 
in Chinese culture and Buddhism - 
it grows through mud and appears 
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The Lotus of Tianjin
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on the surface of the water clean and 
flawless. So, when walking around the 
monastery, take your time and pay 
special attention to all this detail - it 
can be quite exciting as everything 
has its special subtext.

The monastery also hosts the epic 
statue of the Future Buddha. It 
consists of figures of four Heavenly 
Kings with a figure of Buddha in 
the centre – the symbol of good 
crops. Overall, the monastery houses 

hundreds of ancient Chinese statues 
made of iron, wood, bronze and stone 
in the Central Hall. 

It’s hard to believe, but the Dabei 
Monastery played an important role 
in establishing good political relations 
between China and India. Until 
1956, it housed priceless treasure 
and a piece of the head bone relics 
of Xuanzang, a monk from the Tang 
Dynasty (618-907). In the middle 
of 20th century, the relic was sent to 

India to insure, and it started friendly 
relations between the two countries. 
Right now, the relic is safe at Patna 
Museum in India and believers in 
Tianjin use the monk’s image to 
worship Buddha.

Aside from religious monuments, 
Dabei has another very curious 
feature. It is the only monastery in 
Tianjin which provides vegetarian 
food. The reason is quite simple - in 
China, Korea and Vietnam, monks 
actually need to abstain from eating 
meat,  but in many temples and 
monasteries traditions are more 
modern. Dabei provides its own food, 
prepared by famous Tianjin Dabei 
Buddhist Monastery Vegetarian Food 
Corporation – a menu which includes 
soybean vegetarian dishes, Longevity 
Perch ,  mult i -v i t amin  no o dles , 
steamed buns and veggie dumplings. 

China contains so many interesting 
and exciting customs, traditions and 
religious mysteries, that a lifetime 
wouldn’t be enough time to explore 
each and every one of them! Maybe 
if you start tomorrow, there will still 
be a chance to get to know at least a 
drop!

Visit us online:
btianjin.cn/160310
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The Most Recession-Proof 
Subsector of China’s Hospitality 
Industry

Anyone who has been lurking 
around this part of Asia for 
a while knows about the 

so called ‘love hotel’ industry. But 
just for the sake of clarity, we’re not 
talking about the all too ubiquitous 
seedy massage parlours; namely 
talking about the not so hidden 
away venues in which couples old 
and young can hire a room for a few 
hours in order to have some good old 
fashioned intimacy. This particular 
subsector within China’s rapidly 
expanding hospitality sector has been 
going from strength to strength since 
the concept was imported from Japan 
a decade or so ago. Love hotels are 
now sprouting up all over the place, 
with more and more couples looking 
for ways to relinquish themselves of 
their frustrations. 

One company that knows extra how 
to meet consumer (or perhaps more 
fittingly – ‘consummater’) demand 

is Beijing based Wan Ai Hotels. 
Since opening its first hotel back in 
2011, the ultra-popular chain has 
established a solid customer base 
in the capital, as well as in Hubei’s 
Wuhan, Yunnan’s Kunming, Henan’s 
Zhengzhou and of course right here 
in Tianjin. In a recent interview 
the manager of a Beijing branch of 
Wan Ai, Liu Baolong, said that his 
company were “plans to open a total 
of 20 new locations across different 
cities in China by the end of the 
year”. In order to stay ahead in this 
increasingly competitive industry, 
Wan Ai differentiates itself from its 
competitors by investing in lavish 
décor – including special Hello Kitty 
themed roomed – and providing 
superlative customer service. Wan 
Ai staff members, all of whom are 
dressed in a nice bright pink uniform, 
are trained rigorously on everything 
from taking bookings to maintaining 
high levels of discretion. 

While these love hotel franchises 
aimed at the higher end of the price 
range are enjoying a surging demand  
from sexually charged rich kids, so 
too are those whose facilities are 
aimed at the more money conscious 
c u s t om e r s .  O n e  of  t h e  m any 
apartment blocks in Tianjin that 
has cheap love hotels everywhere 
you look is the notorious Cheng Ji 
building. This infamously seedy set 
of residential buildings is located 
on Nanjing Lu, bang in the centre 
of the city and 5 minutes away from 
Binjiang Dao shopping street. With 
excellent transport links and all 
manner of restaurants just a stone’s 
throw away, Cheng Ji is well known 
amongst both Tianjin locals and 
long term expatriates for being a 
hot spot of mischief. One of the 
many hospitality entrepreneurs who 
operate in that location is a savvy 
local man who goes by the nickname 
Da Ge (big brother). After a long 
baijiu fuelled introduction ceremony 
courtesy of a mutual acquaintance, 
this self-styled ‘landlord of love’ 
told us that, amongst other things, 
business has never been better. 
He claimed that even if  it  is  a 
quiet month for each of the seven 
apartments turned love shacks he 
and his colleagues collectively own 
he can make upwards of 200,000 
CNY per month. He went on to say 
that now the Spring Festival has 
drawn to close and most people 
have returned to the city he expects 
profits to double, perhaps even 
triple. 

By Andrew Smith
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Obviously the outlay of buying well-
located properties in big Chinese 
cities and the increasing number of 
bureaucratic tricks one has to contend 
with in this market provide some 
barriers to entry. But from a financial 
perspective it is hard not to be blown 
away by the profit margins on these 
converted residential properties, 
most of which will probably have 
gone up in value substantially as well 
thanks to China’s raging real estate 
bull market. Then there is the high 
scenario of large scale tax avoidance 
to factor in. Moreover, the day to 
day costs of hiring a cleaner and a 
receptionist in China are pretty slim. 
But as Emma Gongzalez of China 
Daily rightly points out, love hotels 
are so incredibly lucrative “because of 
their higher occupancy rates. Rooms 
in these places are rented for hours 
instead of days. This means a room 
can be occupied for four times within 
a 24 hour cycle”.

Economic aside, there are of course 
some fascinating sociocultural aspects 
to the love hotel phenomenon. There 

is  some debate about what this 
booming industry says about Chinese 
attitudes towards unmarried couples 
spending ‘quality time’ together. On 
the one hand some observers are 
claiming that it is indicative of China 
becoming more liberal and open 
minded towards sex. Yet as others 
quite rightly observe, it is primarily 
the staunchly conservative views 
towards unmarried sexual activity 
that is forcing young couples to 
utilise love hotels in the first place. 
The fact that this niche service model 
has become big business within the 
space of a few years demonstrates 
that the traditional values of a society 
that still, broadly speaking, frowns 
upon couples living together before 
marriage are still pervasive. One has 
to assume that there is also an element 
of novelty, of trying something new 
and exciting that is driving demand 
highly. After all, who wouldn’t want 
to spend a few hours getting loved up 
in Harry Potter themed hotel room?

Going forward it is going to be very 
interesting to see what happens in the 

Chinese love hotel industry. There 
are already signs that the short time 
room rental business model is forcing 
established hotel chains to slash 
prices in order to remain competitive. 
If hotel chains like Home Inn and 
Hanting want to stay ahead of the up 
and coming landlords of love then 
surely they are going to have to offer 
better rates. Otherwise we could see 
businessmen having solo stays in love 
hotels just to save a few extra yuan 
on their travel costs and so they can 
spend the night admiring the Hello 
Kitty wallpaper. 

Visit us online:
btianjin.cn/160311
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